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BAY-BEE 
Style No. 1802 } 
BAY-BEE SHOE COMPANY, INC. 
DRESDEN, TENNESSEE 


COLOR NO. 568 





Brighter and livelier is Hiawatha Color No. 568... 
a new shade in a smooth finished, flexible leather 
. . « lending added interest to juvenile footwear. 
Hiawatha, as featured in this popular two-eyelet 
style by Bay-Bee shoemakers, is sturdy and long wearing 
. . . the ideal leather for active youngsters everywhere. 
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FRED RUEPING LEATHER CO., FOND DU LAC, WISCONSIN, U.S.A. 





NATIONALLY ADVERTISED 


B. F. Goodrich 


SHOE PRODUCTS 


B. F. Goodrich moccasin soles 
aifach faster to indian-fype moccasins 


} ‘RY B. F. Goodrich moccasin soles on your next moccasin 
run. You'll find they attach and finish faster, cut produc- 
tion costs. 


The Ortho-tread gives arch support—the rugged design is 
non-slip. Boys’ sizes 1, 2, 3, 4, 5. Men’s sizes 6, 7, 8, 9, 10, 11. 
Color—brown. 


Just another example of the many quality shoe products made 
by B. F. Goodrich for the manufacture and repair of shoes. 
Catalog or additional information supplied on request. 
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r 
| The B. F. Goodrich Conipany 
Shoe Products Division, Dept. SP-32 
| Akron, Ohio 
Please send additional information on moccasin 
| soles (_] 
Have your representative call on me with profit 
tips () 
| Send complete catalog (] 


| Name. 


Address 















The Answer to 
Your Questions 


on Money 


Want to know how a bank 
evaluates a shoe manufacturing 
operation? Do you want the facts 
on your industry as a banker 
views them? In “Bank Loans to: 
Shoe Manufacturers” E. Morton 
Jennings, Jr., Vice President of the 
First National Bank of Boston, has 
done an outstanding job in sum- 
marizing the money facts on the 
shoe industry, analyzing labor, 
location, hide and leather mar- 
kets, machinery, distribution, and 
sales 


Mr. Jennings details the facts 
about the shoe plant audit, profit 
and loss statements, credit 
analysis, and bank loans. Here's 
a book that gives you the answers 
to your money questions, helps 
you organize costs and cost 
accounting—shows you how to 
Ee plant on a better fiscal 


Get a copy of “Bank Loans to 
Shoe Manufacturers” now. It will 
save its low cost of only $3.00 


every day you use it. 
$3.00 PER COPY 
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Rumpf Publishing Co., 
300 West Adams Street, 
Chicago 6, Illinois 
1 enclose $............ 
ees sak copies of "Bank Loans 
to Shoe Manufacturers" by E. Morton 


Jennings, Jr. 


Please send 


Name 
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Coming Events 





Aug. 2-6, 1953—Nationa! Luggage and 
Leather Goods Show. Sponsored by Lug- 
gage and Leather Goods Manufacturers of 
America, Inc. Hotel New Yorker, New York 
City. 


August 16-19, 1953—Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza, 
New York City. 


August 18-19, 1953—Showing of Amer- 
ican Leathers for Spring and Summer, 
1954. Sponsored by Tanners’ Council of 
America. Waldorf-Astoria, New York City. 


Sept. 6-11, 1953—Annual Meeting, Inter. 
national Union of Leather Chemists Soci- 
eties. Barcelona, Spain. 


October 11-14, 1953 — Canadian Shoe 
& Leather Convention and Shoe Fair. Spon- 
sored by shoe manufacturers, shoe sup- 
pliers and tanners. Mount Royal Hotel, 
Montreal. 


Oct. 21, 1953—Annual Fall Meeting, Na- 
tional Hide Association. Edgewater Beach 
Hotel, Chicago, Ill. 


October 22-23, 1953—Annual Fall Meet- 
ing of Tanners’ Council of America, Edge- 
water Beach Hotel, Chicago. 


Oct. 26-29, 1953—National Shoe Fair, 
sponsored jointly by National Shoe Manu- 
facturers Association and National Shoe 
Retailers Association at the Palmer House 
and other Chicago hotels. 


Nov. 29-Dec. 3, 1953—Popular Price Shoe 
Show of America showing of footwear for 
Spring and Summer 1954. Sponsored by 
National Association of Shoe Chain Stores 
and New England Shoe and Leather Asso- 
ciation. Hotels New Yorker and McAlpin, 
New York City. 


Feb. 14-16, 1954—Factory Management 
Conference. Sponsored by National Shoe 
Manufacturers Association. Netherlands 
Plaza Hotel, Cincinnati, O. 


March 1-2, 1954—Showing of American 
Leathers for Fall and Winter 1954. Spon- 
sored by Tanners’ Council of America. 
Waldorf-Astoria, New York City. 


Oct. 28-30, 1954—Annual Fall Meeting 
of Tanners’ Council of America. Edge- 
water Beach Hotel, Chicago. 
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OVER A CENTURY 
OF TOP VALUES 


When you see a product that has been 
a leader in its field for over 100 years, 
look for an unbroken record of 


customer-satisfaction, 

Since 1852 England Walton sole leathers have been giving steady 
satisfaction to shoe manufacturers, retailers and public—thanks to the finest 
quality chat technical skill and tanning craftsmanship can produce. 

And although no expense is spared to keep them the best that money can buy, 
they cost you no more than ordinary brands. 
You're getting —and giving —the top value in sole leathers 
when you specify England Walton. 


ENGLAND WALTON BENDS, CUT SOLES AND SOLE LEATHERS 


A. C. LAWRENCE LEATHER COMPANY 


A DIVISION OF SWIFT & GOMPANY (INC.) 


BOSTON - CAMDEN + PEABODY - NEW YORK ~- ST.LOUIS - COLUMBUS - MILWAUKEE - LOS ANGELES 
SAN FRANCISCO + ASHLAND, KY. - NEWPORT, TENN. - HAZELWOOD, N. C. 
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Tue recently inaugurated “The New 
In Shoes” program has given shoe 
business both an inspirational and 
material impetus. The perennial ap- 
peal for a “national shoe promotion” 
program has been answered. Only in 
its second season, “The New In 
Shoes” has developed into a piece of 
well-oiled machinery that is certain 
to gather momentum and size with 
each passing season. Most important, 
it is certain to help us sell more shoes 
along with creating a better sense of 
appreciation for footwear in the 
public mind. 


But out of this program has come 


something even more significant to 
shoe business. By the August 30th 
opening, there will be more than 100 
American communities with popula- 
tions of 25,000 and over having or- 
ganized “shoe clubs.” It has already 
been demonstrated, and will continue 
to be demonstrated, that those com- 
munities with such shoe clubs achieve 
the most gratifying returns during 
the week of “The New In Shoes” 
program. Therefore, there is every 
good likelihood that these local shoe 
clubs will continue to grow in num- 
ber and size. By the end of 1954 we 
may see several hundred of these 
spotted all over the country. 


Make Them Permanent 


Now, here lies an opportunity, the 
enormity of which has never existed 
in the history of the shoe industry. 
For these local shoe clubs, by estab- 
lishing themselves as permanent or- 
ganizations, can organize a variety of 
programs on a year-round basis in 
their local communities. In short, 
here is a foundation and network for 
year-round footwear promotion and 
public relations that can open the eyes 
of the entire nation. 

“The New In Shoes” program will 
have its opening dates set for the 
beginning of the spring and fall sea- 
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“The New In Shoes” program has inspired the 
organization of scores of local “‘shoe clubs.”’ Thus 
a national shoe promotion network is in the making 


—and with its comes 


THE MAGNIFICENT OPPORTUNITY 


sons each year. The local shoe clubs, 
working cooperatively, will obviously 
endeavor to bring more people into 
stores to buy more shoes. These 
efforts will succeed in building a 
higher level of shoes sales during 
those periods. 

But what happens during the rest 
of the year? What about the opening 
of the summer shoe season? And the 
Christmas season? And the sales lull 
period of January-February and July- 
August? 


Cooperative Activities 


The local shoe clubs, acting as a 
solidly knit organization, can and 
should devise cooperative sales pro- 
motion programs for these periods, 
too. Not on a national basis, as typi- 
fied by “The New In Shoes” pro- 
gram, but fashioned to local needs by 
local men who know their community 
and can create ideas to bring people 
into shoe stores in greater numbers 
than if nothing were done. 

There are countless ways in which 
the local shoe clubs could become a 
potent factor in the local community, 
build public relations for itself locally 
—and at the same time build sales. 

For example, during the school 
opening in September, why not a chil- 
dren’s foot examination program in 
the public schools, sponsored by the 
local shoe club in cooperation with 
local medical men and school author- 
ities? Here’s a service that would be 
commended by the entire community, 
build favorable public relations for 
local shoe men and for the footwear 
industry as a whole. 

During the lull January-February 
period, why not an annual “old shoes 
collection” for some worthy cause— 
for needy overseas places such as 
Korea. This would be done in co- 
operation with the local Red Cross or 
Salvation Army, etc. Again, excellent 
public relations, and a feather in the 
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hat of the local shoes club sponsoring 
the idea. And significantly, local 
closets are rid of piles of shoes, the 
very presence of which discouraged 
their owners from going out and buy- 
ing new ones. 

A constant, diversified program or- 
ganized and directed by the local 
shoe clubs could create a genuinely 
shoe-conscious local public. For ex- 
ample, the membership of these clubs 
could take turns at talking and 
demonstrating footwear in radio pro- 
grams, lectures before local clubs and 
schools; TV shoe fashion shows could 
be arranged; articles or features on 
footwear for local newspapers. 

Countless such educational and 
promotional ideas could be put into 
action—and at virtually no cost. If 
the presentation takes the form of 
news or “education” it is welcomed 
open-armed by publicity outlets, with- 
out charge. Moreover, by spreading 
these activities among the member- 
ship, the burden is placed upon no 
single individual. It’s cooperative ac- 
tion with the benefits shared by all. 


No Sales Saturation 


In one sense, it is a discouraging 
thing that shoe business can pretty 
well “predict” its production and 
sales many months in advance—all 
because it is a “stabilized” industry. 
It means, in short, that we can expect 
a per capita production of around 3.2 
pairs a year, with retail sales corre- 
spondingly close to that. It suggests 
that we’ve reached a sales saturation 
point. 

But no healthy industry accepts a 
sales saturation point. Nor should it 
be for the shoe industry. And the 
local shoes clubs have the means to 
expand sales by keeping their com- 
munities shoe-conscious and doing a 
potent public relations job for foot- 
wear and for themselves. 
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% “One of my Heel Seat Pre-Fitting Machines has 
pain Pesaran fitted 4096 pairs of Soles in one 8-hour day.” 


and Tapers — Mr. Barney Stein, Grace Shoe Mfg. Corp., Lowell, Mass. 
Automatically 
in One 


Geaveilin COMPO's Heel Seat Pre-Fitting Machine has become the new standard for 


Cuts Tab and quantity production of high quality stock fitting for women's cemented shoes. 


Tapers Each Sid ’ . 

Ss 98 Compare these new features of COMPO’s Pre-Fitter: 
Tapers Outer Edge To Fit x . 
Snugly under Breast of Heel Makes a double cut in one operation. 


Fits either leather or composition soles off the last. 
Exceeds hand and conventional machine operations 


GIVES CLEAN HEEL FIT . by as much as 7 to 1. 


Eliminates loose butts. 
——oe Saves time and labor in heel attaching. 
— me: sub teain ' Requires positioning back of heel only. 
eitinieiaek Back Only Makes a snug and clean heel fit. 
& : Minimum operator training period. 
Designed for low maintenance. 








i-3 Heel Locks 
Taper Down 











Ask your local COMPO Shoemaker to make a survey of your stock fitting opera- 
tions. COMPO’s Heel Seat Pre-Fitting Machines are now ready for immediate 
installation on a 30 day free trial period. 


COMPO Makes the Machinery that Makes Good Shoes BETTER 


v/) COMPO SHOE MACHINERY CORPORATION 


150 Causeway Street, Boston 14, Mass. 


NEW YORK PHILADELPHIA CHICAGO CINCINNATI ST. LOUIS LOS ANGELES HAVERHILL AUBURN, ME. MONTREAL, CANADA 
Vi More than a billion pairs of cement shoemaking experience 
W Versatile machinery designed and produced in COMPO's factory 
Syblem V Versatile adhesives developed and produced by COMPO's Chemical Division 
W A broad background of nationwide service to the shoe industry 
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Lilly Dache is latest of exalted fashion gods reported 
to be on lookout for American shoe alliance. Industry has 
been agog recently with announcements from Dior and 
Schiaparelli of tie-ins with Delman and Marino, respec- 
tively. This could easily be beginning of trend to establish 
footwear in top echelon of fashion. Also, could mean 
radical change in high style footwear. Just as high fashion 
clothes have European feeling, stemming largely from 
Parisian designers, so shoes correlated expressly for these 
designers could. have completely new flavor. Trend bears 
watching. Still unattached are many other top Parisian 
names — Heim, Lanvin-Castillo, Fath, Griffe, Paquin, 
Desses, Patou, etc. — which possibly will soon be allied to 
leading American shoe manufacturers and designers. 


—_—_>———. 


Men's shoes now reflect changing aspect of men's ap- 
parel styles which have been going through a quiet revolu- 
tion of their own during the past two years. This statement 
heads report on new leather colors for Spring and Summer, 
1954, issued this week by Tanners’ Council. Release goes 
on to say that there is new emphasis on lighter detailing, 
new surtace textures, interesting pattern innovations to 
keep pace with these same fashion factors in the general 
style picture for men. 


Leather color ranges play important part in fusing new 
men's shoe styles with all other fashion elements that fig- 
ure in merchandising of men's apparel. Shoe colors can 
be related to apparel and sports togs, to colors of ties, 
socks, shirts, hats and promotion items such as leather 
jackets, suiting weaves in new blend fabrics and patterned 
waistcoats. In this way they provide merchandising spring- 
board for integrated planning of style displays, advertis- 
ing layouts, store booklets, etc., covering everything in 
men's wearing apparel. 


Present trend indicates good cause for sound optimism. 
Not in decades have such exciting new vistas been re- 
vealed for new-era promotions of men's shoes to go along 
with planning for volume increase in men's wear. All of 
this can well be the means to multiply sales of apparel 
furnishings and shoes. And leather colors plus added luster 
of leather finishes such as beautiful anilines now spotlighted 
for current and future promotions, are custom-made props 
for important promotion-merchandising plans. 


Finishes in surface textures of all leathers more impres- 
sive than ever in their great variety and style possibilities. 
Categories of shoe types have been greatly expanded in 
recent years, and there is now new possibility for time 
and occasion merchandising. No one shoe, no one shoe 
color, can any longer do a double-duty, all-occasion job. 
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Extension of shoe types brings in a need for all the various 
weights and finishes of men's leathers, to reflect directly 
the most important end uses of these leathers. 


Significant developments in leathers for men's shoes in- 
clude the following: |. Aniline finish calf, kips and sides. 
Full-aniline calf, the prestige leather which has met with 
immediate sales acceptance—semi-aniline calf, still basic 
in most shoes; full-aniline veals and kips for sports shoes. 
2. Very soft, glove-tan effects on sides, calf, kips and veals 
for new ''boneless'' and softy men's casuals and sports 
shoes. 3. Softer grain leathers, embossed leathers with 
softer surface, and shrunken grain effects on calf, kip, veals, 
to reflect surface texture of Shetlands, homespuns, and 
soft tweeds. 4. Richer colors achieved by aniline dyes, 
with less stress on high gloss and finishing room polish and 
stains, and with new appreciation of natural, hand-rubbed 
surface effects, in all grades of shoes. 


Important leather styles in men's shoes for Spring 1954 
include following: All-over leather shoes punched in new 
manner—calf shadow brogues, in slip-on, tassel moccasin, 
and apron front and U-wing stylings, the new-type brogue 
punchings for coolness and comfort in Spring and Summer. 
No pinkings, no overlays, no tips nor foxings. 


Also, new white combination leather shoes — white 
buckskins or brushed leathers combined with larger areas 
of black, Brandy, British Tan, Charcoal or Admiral Blue. 
All-over white casuals and resort models, in very simple 
padril styles. Smooth, white leathers—calf, kip, elk-finish, 
also grained calf, goat, veal, very new in combinations 
with Rocky Tan or Charcoal or Lariat. 


And, men's white leather shoes in all-over shadow brogue 
buckskins, brushed calf, white reptile grains or smooth 
white calf or elk finish leathers. These same leathers in 
U-wing, envelope and Derby ties, low-cut padril and slip-on 
styles. White all-over leathers will be volume in new hand- 
seamed tassel moccasins adapted from the original shoe 
to moccasins. Smooth leather and soft grain leather in 
matching color combined to make a texture contrast. Ditto 
for smooth or grain with reptile matching color. 


Finally, beautifully detailed medallion tip and quarter 
brogue and U-wing half brogues in smooth black calf and 
all the important leather colors for men — Brandy, Bur- 
gundy, Havana and Corona Brown, Sorrel Tan, British Tan 
and Bourbon. Made with minimum of heavy perfs or pinks 
and with soles, lining, edges all contributing to a lighter 
appearance. 
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“BATEAU”’ 


a Ship Shape Last for Sales Ahoy! 


Note the rugged toe and the rocker bottom 
. the sporty appearance combined with the comfort of a loafer. 
Result: a shoe that will be going places this fall and winter. It’s Bateau 


.. it’s nautical and it’s nice. Slide-O-Matic? Naturally! 


UNITED LAST COMPANY 


140 FEDERAL ST., BOSTON, MASS. 
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American-owned factories in Puerto Rico use the most modern ma- 
chinery. AT LEFT is heel-attaching machine at Caribe Shoe S. A. 


Puerto Rico: 


GROWING CoLoNny OF 


There are seven of them now—five of them set up this year. 









(A. S. Beck affiliate). AT RIGHT is pullover machine in the same fac- 
tory. There are 500 shoe machines presently being used in Puerto Rico. 





AMERICAN SHOEMAKERS 


It’s part of the much- 


discussed industrial development program that has attracted 255 new factories in five 


years and given employment to 40,000 native workers. 


Arrer seven years of experimenta- 
tion, with two mortalities that cost 
over $400,000, Puerto Rico’s little 
footwear industry is cutting a real 
niche for itself in the island’s mush- 
rooming industrial expansion pro- 
gram. Six American shoe manufac- 
turers have established plants here on 
this island of 2,100,000 population, 
which is an affiliate of the United 
States. 

Seven years ago the first shoe ma- 
chinery arrived in Puerto Rico, for a 


small factory located at Ponce—sec-. 


By E. Sanchez Ortiz 


ond largest city on the island—where 
the first experiment in shoe manufac- 
turing started with government aid. 

Today, five shoe factories, small 
but modern, are in full operation, 
using 500 machines, about 540 active 
employes, and with a daily output of 
5,300 pairs a day. The shoes are 
produced both for local consumption 
and export to the U. S. 

The shoe industry there will very 
shortly employ over 1,000, and output 
is expected to reach over 25,000 pairs 
daily, according to officials of the 


Industrial Development Company, the 
government agency in charge of the 
swiftly enlarging  industrialization 
program which has succeeded in 
bringing scores of new industries and 
factories from the U. S. to the island. 

All of the five shoe factories are 
exempt from taxes for a period of 
ten years. They enjoy complete free- 
dom from income, property or busi- 
ness taxes because machine-made 
shoes were not in commercial pro- 
duction in Puerto Rico at the time of 

(Continued on Page 36) 





A vigorous training program plus incentives are making productive 
shoe workers out of these Puerto Rican natives. Special training 








epee 


schools have been set up by the government. AT LEFT, workers 
at the Paula Shoe Company. RIGHT: finished shoes on racks. 
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Armstrong's Cushion Cork Foam 








Build this “Double-Action” comfort material into your line 


You give your retailers an extra selling point when 
you add insoles of Armstrong’s Cushion Cork® 
Foam to your shoes. That’s because Cushion 
Cork Foam gives you “Double-Action” comfort 
with its unique combination of foam for inviting 
softness plus cork for springy resilience. 

Like other foam materials, Cushion Cork Foam 
feels soft and yielding to the touch. It gives a 
promise of buoyant comfort underfoot few shop- 
pers can resist. But more important, it actually 
delivers this comfort when the shoe is worn. 

Cushion Cork Foam contains thousands of 


tiny, resilient cork particles. As the foam com- 
presses under the body’s weight, these particles 
form a springy inner cushion which supports the 
foot perfectly and prevents the foam from matting 
down in service. 

That’s “Double-Action” comfort—comfort that 
lasts for the life of the shoe assuring you of sell- 
ing appeal, customer satisfaction, and repeat sales. 

For working samples and full information, call 
your Armstrong representative or write 
Armstrong Cork Co., Shoe Products 
Dept., 6007 Drury Ave., Lancaster, Pa. 


ARMSTRONG’S CUSHION CORK FOAM 
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Growing concern that U. S. hides are being 
funnelled into Red China and other Iron Curtain 
areas, despite U. S. policy and efforts to the contrary. States 
Samuel W. Anderson, assistant secretary for international 
affairs of the Commerce Dept., “The complex nature of this 
commerce makes attempted evasion of export controls diff- 
cult to detect.” 


Anderson and other government officials, 
complaining about lack of “cooperation” by west- 
ern allied nations in preventing indirect flow of U. S. 
strategic materials to Soviet bloc. Hide imports by Japan 
from U. S. supplies show no appreciable decline from high 
levels begun nearly a year ago. And Japan known to be 
doing substantial trading with Red China. 


| United Kingdom quadrupled imports of 
U. S. hides in second quarter of this year as compared 








with first. Figures just released also show that Britain has 
tripled her trade with Red China in past year. Circumstan- 
tial evidence points to hides being used by Japan, Britain 
and other “friendly” nations of West to do business with 
Soviet bloc. One foreign trade source, in defense (though 
not in admission), claims that “hides are not a militarily 
strategic material, and therefore can’t be used as anti-trade 


argument.” 
. * 

Being talked as the most significant de- 
velopment of the year in the shoe industry is some- 
thing unexpected: formation of over 100 “shoe clubs” 
in corresponding number of cities with populations 25,000 
and over. This is outgrowth of “The New In Shoes” pro- 
gram. Last year, inaugural of the program, fewer than a 
dozen such local shoe organizations. Now suddenly over 
100. Two years hence a good chance of several hundred. 


This national “network” of shoe clubs 
spells wonderful opportunity for shoe industry to get 
effective public relations program in motion year round— 
to make public shoe-conscious and hence boost shoe sales 
and per capita consumption. Though shoe clubs primary 
function to back “The New In Shoes” program in their 
respective communities semi-annually, opportunity lies in 
applying variety of promotional activities during rest of 
year. In short, to keep local shoe men banded together with 
permanent activities program in motion and functioning on 
cooperative basis. 

a e 


Leather industry may find that it has a bull 
by the tail. Promotional activities by Leather Industries of 








America has stirred up great interest in leather garments 
and accessories. Result is little boom in leather garment 
trade—and something that may mushroom gradually into 
big boom. And even if boom finally settles, remaining level 
will be substantially higher than in past. 


While leather industry enjoying the pros- 
pects and possibilities, its pleasure may be pulled 
up short. Limited supply of suitable materials might 
cause inevitable price pressures on all leathers, cayse con- 
sumer burn and turnabout to other materials—leave gen- 
erally bad public relations impression for the industry. 


Also, leather industry little prepared to 
render basic consumer services on leather apparel 
items. For example, means of cleaning leather apparel, or 
washability, or tailoring services, etc. It’s one thing to 
create consumer interest followed by actual sales of leather 
items. But when consumer finds it difficult to find repair 
or cleansing services for these items, then comes the let- 
down. Old story is leather dress gloves—one reason why 
fabric gloves have a big advantage and are pushing dress 
leather gloves slowly but surely out of the picture. 


Important shift in shoe industry thinking 
and morale regarding business prospects in second 
half of °53. A couple of months ago most figured an 
appreciable drop in production and sales in second half, due 
to “over-production” in first half. But now a definite shift 
in feeling. Many see healthy conditions continuing in the 
industry over remainder of year. Not boom levels of first 
half, but still substantial. 


This shift in opinion and feeling not new. 
Since way back in '48 the recessiun and let-down has been 
repeatedly predicted. But the production, employment, in- 
come and sales levels have kept mounting year after year, 
give or take mild setbacks. But the comebacks have been 
constant. 


Defense economy has lots to do with it. But 
few realize that U. S. government sworn to “defense econ- 
omy” for several years to come—to '55 and '56—regardless 
of truces, peace gestures, etc. Hard to see any serious set- 
back in economy with government spending budget set at 
$70-$75 billions. And general tenor of national economy 
bears its influence on economy of shoe and leather industry, 
like all others, of course. 


12 LEATHER and SHOES July 25, 1953 





‘SSVW ‘NOLSO8 = @ SANYV8 ONV 3AV 
‘TH ‘OSVSIHD = 0@ = “LS YINOH LS3M S751 
IDIsdO NIVW GNV AYINNV1L 


ANVdWO) Y3aHLV31 HONH 


SPP AL pur syog ‘sdvus 
Gv AW ‘saogs sof saaqyvar 
fo pasqgsnosogs agi S42 
NVAOQGUO) TISHS 
JNINNAS S.HONH 
Mag ‘“aqgwaTy ut 
(yqving puv dynvag sof 


SUIHLVT 4700 °* 


papiooyy, ANH 

















LEATHER SHOES SHOW DROP IN EUROPE 


SCHNITZER ISSUES 
REPORT ON SURVEY 


RubberCanvas Types 
Replace Leather 


‘The per capita’ consumption of 
shoes in Europe is on the decline. 
Estimates by Julius Schnitzer, direc- 
tor of the leather division, National 
Production Authority, show a decline 
from .87 pairs per European con- 
sumed in 1949, to .72 pairs for 1952. 

The NPA survey covered shoes, 
sandals and slippers made entirely or 
mostly of leather. A rough calcula- 
tion indicates that total European 
leather shoe consumption came to 
about 490 million pairs in 1952. 

One reason for the decline in con- 
sumption of leather shoes, according 
to Schnitzer, is a shift to other types 
of footwear such as rubber-canvas or 
other non-leather shoes. 

As regards European shoe factory 
output, per capita production also 
was lower during 1952. In 1952, out- 
put was 498,081,000 pairs (a per 
capita of .86 pairs), as against 471,- 
209,000 pairs in 1949 (a per capita 
of .97 pairs). Again, per capita pro- 
duction was due chiefly to larger 
output of cheaper non-leather vari- 
eties. 

Schnitzer said it was significant 
that the greatest utilization of this 
non-leather footwear has taken place 
in Iron Curtain countries. 

“Only one European country,” de- 
clared Schnitzer, “had a per capita 
consumption of leather footwear in 
1952 which was in excess of 2.5 pairs. 
That was the United Kingdom, with 
a figure of 2.78 pairs per capita.” 

Only 10 other countries consumed 
more than one pair per capita, and 
these were: Switzerland, 1.76 pairs; 
Netherlands, 1.73; Eire, 1.71; West- 
ern Germany, 1.35; Denmark, 1.30; 
Sweden, 1.30; Austria, 1.22; Norway, 
1.20; France, 1.05; and Belgium, 
1.01. 


No Iron Curtain Nations 


It’s interesting to note that not one 
of the Iron Curtain countries is listed 
above. Data seeping from the Soviet 
recently indicates that less than 25 
percent of its total footwear output is 
of the leather variety—and that most 
of the latter is military footwear. And 
for good reason, according to reliable 
observers coming out of the Soviet: 
a pair of ordinary leather shoes sells 
for as high as $125 a pair, while a 
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cheap non-leather pair “of the card- 
board type” may sell as high as $20. 

Satellite countries are reported to 
be no better off. In Eastern Germany 
it’s virtually impossible to buy 
leather shoes, and most are bought 
from the Western zone. Shoes of pig- 
skin uppers and rubber soles or syn- 
thetic soles are offered at exorbitant 
prices. Czechoslovakia, once Eu- 
rope’s top shoe producer, with per 
capita shoe consumption the highest 
in Europe (over three pairs), is now 
down to a per capita consumption of 
less than one pair. Most Czech shoes 
are being funnelled into Russia. 

In Poland, a pair of hard-to-get 
decent leather shoes sells for nearly 
$200—and there’s a line waiting. 

As one U. S. government official 
comments, “It looks as though the 
cold war will also produce a lot of 
cold feet.” 


LEATHER PROFITS 
DROP BY 6% NET 


Leather industry profits for the 
first quarter of 1953 showed a three 
percent increase over the last quar- 
ter of 1952, according to the Fed- 
eral Trade Commission. 

In a study of 23 major industries, 
the leather industry showed the 
fourth lowest gain between the two 
quarters. Average gain for all these 
manufacturing industries combined 
was 14 percent. 

Leather industry profits before 
taxes in the first quarter of 1953 
came to $35 millions, as compared 
with $34 millions in the last quarter 
of last year. However, the industry’s 
profits after taxes in the first quarter 
of 1953 amounted to $15 millions, a 
six percent decline from the $16 mil- 
lions registered in the fourth quarter 
of 1952. 

A number of shoe manufacturers 
are included in the “leather industry” 
category as compiled by the Federal 
Trade Commission. 


Nationalist China To Get 
U. S. Hides 


The government of Nationalist 
China, Formosa, has been authorized 
to buy $360,000 worth of cattlehides 
from the U.S. by the Mutual Security 
Agency. The contract period is June 
30 to October 31, and the final date 
of delivery is January 31, 1954. 
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RAWSTOCK EXPORTS 
STILL AT HIGH LEVEL 


Exports of cattlehides and calf- 
skins continued at a lively rate dur- 
ing April, according to latest Bureau 
of Census figures just released. The 
nct balance showed far more exports 
than imports—a continuation of the 
status that has occurred over past 


_months. 


Cattlehide exports for April 
amounted to 136,729 pieces, while 
calfskin exports came to 110,872 
pieces. This was slightly higher than 
for the average monthly rate of the 
first quarter. 

Sheep and lambskin exports totaled 
53,279 pieces, highest volume this 
year, but imports of these skins 
tripled from the first quarter monthly 
average to stand at 4,252,152 pieces. 

On the export side, patent leather 
shipments for April amounted to 
698,996 pieces, highest of any month 
to date, and likewise for reptile and 
shark skins (496,191 pieces). . 

Upper leather exports amounted to 
$1,388,508 in value, highest for the 
first four months. April cattle side 
upper leather exports amounted to 
$911,173, and calf and kip uppers 
amounted to $172,574, both records 
to date for this year. Patent leather 
exports also reached a high for this 
year in April, with a value of $279,- 
704. 

An interesting note: April imports 
of footwear with fabric uppers 
reached 373,786 pairs, a high for this 
year. 


Leather Soles Reach 
All-Time Low 

Use of leather soles on footwear hit 
an all-time low in May. Only 39.5 
percent of all shoes made during that 
month contained leather soles. The 
remainder were of non-leather vari- 
eties. This was a drop of 2.5 percent 
from April, one of the sharpest drops 
on record. 

Chief reason for the decline was the 
May production of summer-type foot- 
wear such as casuals and inexpensive 
playshoes, most of which use non- 
leather soles. It is expected that with 
fall shoe output now ready to begin, 
a recovery will be made in leather- 
sole usage. 

In 1952, about 42 percent of all 
shoes were made with leather soles. 
This compares with 65 percent in 
1948, and 78 percent in the 1935-39 


period. 
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LAPE CITES NEW 
TRENDS IN FOOTWEAR 


Influences To Show Up At 
National Shoe Fair 


The nation’s shoe retailers were 
urged this week to keep close watch 
on “significant trends” occurring in 
the consumer market and likely to 
affect public shoe buying tastes ahead. 
According to Herbert Lape, Jr. mem- 
ber of the National Shoe Fair Com- 
mittee, “important changes in living 
habits and living environment are 
taking place, influencing the whole 
apparel market, shoes included.” 

Lape cited several examples: “The 
more daring innovations in men’s 
sport clothing—in new designs, new 
materials and textures, greater range 
of colors—all will have strong in- 
fluence on footwear. Note, for in- 
stance, that in men’s rubber-canvas 
footwear the popularity of the bright 
colors such as red, green, powder 
blue, yellow—colors formerly taboo 
in men’s footwear. What influence 
will they have in men’s regular 
spring-summer shoes?” 


Juvenile Styles 
Another example cited was the 
rapidly rising role of fashion in chil- 
dren’s and misses’ shoes. “The grown- 
up influence in juvenile styling—in 


patterns, materials, even in basic 
types—has taken on major signif- 
icance,” said Lape. “The faster pace 
of education, the influence of TV 
and magazine geared to juvenile in- 
terests are bringing fashion tastes of 
the young closer to the adult level. 
This means increasing demand for 
more variety in juvenile shoe fash- 
ions. Note the results of this trend— 
an unprecedented rise in per capita 
consumption of children’s and misses’ 
shoes from 3 to 41% pairs over the 
past few years.” 

Other influences cited by Lape were 
TV and home buying on a mass scale. 
“A major trend toward more at-home 
living. This is already evolving new 
ideas in apparel styling, and will bear 
like influence on footwear styling.” 

The fabulous expansion of vaca- 
tioning—-longer vacations, and vaca- 
tions alternated summer and winter, 
greater distances of travel. opening of 
more resorts—all, says Lape, are af- 
fecting apparel tastes and buying 
habits. 

“The shoe industry is becoming in- 
creasingly alert to these and other 
trends and influences. Retailers visit- 
ing the forthcoming National Shoe 
Fair in Chicago, October 25-29, will 
be gratified to see the many innova- 
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tions in styling of footwear adapted 
to these new trends. Shoes, due to 
these new influences, are taking on a 
functional significance —- the more 
specific adaptation of footwear styl- 
ing and constructions to these chang- 
ing living conditions. 

“These will not be introduced at 
the Shoe Fair as ‘novelties’ but as 
new yet fundamental ideas designed 
for consumer tastes and wants in this 
changing period. This comprises an 
excellent sales opportunity for shoe 
business, and retailers alert to these 
trends stand splendid chance of cash- 
ing in on them by observing ‘the 
shape of things to come’ at the Na- 
tional Shoe Fair next October.” 


105 CITIES FORM 
LOCAL "SHOE CLUBS" 


The National Shoe Institute reports 
that 105 cities with populations of 
25,000 or more have organized local 
“shoe clubs” to put across “The New 
In Shoes” program due for its official 
opening August 30. 

The Institute expects that an even 
greater number will be in operation 
by the opening date.‘ Last March, the 
first opening date of “The New In 
Shoes” program, there were less than 
a dozen cities where shoe men were 
organized locally. 

An Institute spokesman states that 
“if the present rate continues as a 
result of the enthusiastic national re- 
sponse to “The New In Shoes’ pro- 
gram, we may well see several hun- 
dred of these local shoe clubs 
organized within the next couple of 
years.” 


LYNN LABOR STATISTICS 


Statistics released by a government 
source showed that men machine cut- 
ters of women’s process shoes in the 
Lynn area averaged $1.92 an hour 
in March 1953. Wendell D. Mac- 
donald, regional director, U. S. De- 
partment of Labor’s Bureau of Labor 
Statistics, also revealed that average 
straight time earnings of other men 
in key production jobs varied from 
$1.76 for treers to $2.15 for side 
lasters. 

Women fancy stitchers, the largest 
group surveyed, averaged $1.26 an 
hour. Women top stitchers received 
$1.41 an hour, while hand pasters, 
backers and fittters averaged $1.00. 

Workers in all the plants studied 
were eligible for paid vacations, and 
approximately six other paid holidays 
per year. Nine out of ten of the plants 
covered their employes with varying 
forms of insurance paid in part or 
wholly by the company. 


LEATHER and SHOES 


POTVIN DEVELOPS 
NEW TYPE BABY SHOE 


New Lasting Technique Key 
To Process 


A “scientifically new” type of in- 
fants’ shoe trademarked Tod-L-Mocs 
has been introduced by the R. J. 
Potvin Shoe Co., makers of Buntees 
Hand-Lasted Moccasins. 

Some of the features of this new 
patented process is a new mold-lasted 
construction with a smooth, one-piece 
vamp; a Littleway lockstitch construc- 
tion; and an exclusive “Nivtop” 
chrome leather sole with special fea- 
tures of its own. 

The new process is known to save 
several operations in the making. 
speeding up the production and 
achieving a remarkable “true moc- 
casin” product. Research began on 
the new construction, some three 
years ago, was carefully developed 
and tested in all phases along the way. 
The result is a shoe with extra “grow 
room” at the toes, high flexibility, 
lightness of weight, and speed and 
simplification of actual making. 


One of the truly exclusive features 
is the mold-lasted method of construc- 
tion, an ingenious simplification of 
the lasting operation that results in 
an extremely accurate conformity of 
leather to last at high speed. Another 
important feature lies with the de- 
sign of the patterns which are fash- 
ioned to give a one-piece moccasin 
fitted together in precise detail at all 
points. 

The shoe comes in all white, all red, 
or a combination of brown and 
smoke. Sizes are available from 2 to 
6, widths B through EE. 

States Richard J. Potvin, president, 
“Our Child Foot Research Depart- 
ment, which was instrumental in de- 
veloping these new models, reports 
enthusiastic acceptance by the med- 
ical profession. Orders now coming 
in indicate equal acceptance by the 
trade.” 








300 FASHION EDITORS 
SEE LEATHER FESTIVAL 
Unique Leather Industries’ 


Show Captivates 

Some 300 of the nation’s fashion 
editors sat awed and captivated last 
week as an extraordinary and dra- 
matic presentation called “Leather 
Originals” paraded before them at 
the Brooklyn Museum. Arranged by 
the Leather Industries of America, 
Inc., in collaboration with the Edward 
C. Blum Industrial Design Labora- 
tory, the combination exhibit-fashion 
show proved an amazing display of 
leather’s role in the world of style— 
now and tomorrow. 

Timed to coincide with the New 
York Dress Institute’s week-long an- 
nual advance showing of fashions, 
the “Leather Originals” program 
caught the imagination of its influ- 
ential audience that later carried the 
leather fashion story in scores of 
newspapers throughout the country, 


reaching millions of readers. 


It was the new versatility of leather 
as a fashion item that attracted all. 
On display, via exhibits or live 
models, were removable leather col- 
lars to be worn with suits and dresses; 
all-leather or leather-trim hats; 
leather costume jewelry (bracelets, 
earrings, pins, buckles, etc.) ; leather 
under-skirt breeches; smart leather 
jackets and vests; leather coats; 
leather skirts; leather dresses and 


blouses. Yes — even an all-leather 
wedding gown and veil. 

Significantly, all these were de- 
signed by some of the nation’s lead- 
ing fashion and clothing designers, 
which gave these leather originals a 
stamp of official approval. Significant, 
too, was the display of color, brilliant 
and varied, which accentuated the 
dramatic effect of the costume. 

The fashion editors seemed par- 
ticularly impressed with the ideal 
suitability of leather as a style factor 
in clothing. Stated the New York 
Times, “Soft in line, often giving a 
molded look, the garments seemed a 
far cry from the stiff leather jackets 
of the past. Most of the group of 
items shown will be included in the 
fall collections of many fashion 
houses.” 

The Leather Industries’ presenta- 
tion has obviously proved to be a 
stroke of pay-off ingenuity. 


MILES APPOINTS TWO 

Two men have been appointed as 
new vice-presidents of the Miles Shoe 
Division of the Melville Shoe Corpo- 
ration. The men are Meyer Bogorff 
and William N. Steinam. 

Bogorff has directed the store oper- 
ational division of Miles Shoes (152 
stores) for the past 10 years, and will 
continue in that capacity. Steinam 
will continue to direct real estate op- 
erations, in which capacity he has 
served since 1943. 





WOOD HEEL MEN TO MEET 


The regular quarterly meeting of 
the Western Wood Heel Manufactur- 
ers’ Association will be held on 
Wednesday, July 29, at the summer 
home of Mr. Robert E. Matthews near 
Milwaukee, Wisconsin. 

A business session in the afternoon 
will be followed by a country dinner, 
after which most of the members will 
return to Milwaukee for the night 
baseball game between the Milwaukee 
Braves and the New York Giants. 

Mr. George J. Convy, president of 
the Association and of the Convy Heel 
Covering Co., St. Louis, will preside. 


Record Advance Orders 
For U. S. Shoe Corp. 


U. S. Shoe Corporation reports 
that it had the largest advance sales 
in the firm’s history for the 1953 fall 
season, with a production schedule 
of more than 19,000 pairs a day, 
according to board chairman Joseph 
S. Stern and president A. B. Cohen. 

The company also reported record 
sales and earnings for the six months 
ending May 31. Total net sales were 
$15,033,320 as against $13,412,915 
for the same period of 1952. Net 
profits for the first six months of 
1953 were $520,409 as compared with 
$480,142 for the corresponding pe- 
riod of 1952. 





THE NATION’S PRESS GETS 


A NEW LOOK AT LEATHER 











Over 300 of the nation's editors of fashion magazines, leading news- 
papers and wire services got a refreshing new look at leather in the 
form of a wide variety of dramatically presented leather products. 
The exhibit, sponsored by Leather Industries of America, was held at 
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the Brooklyn Museum. Leading department stores all over the country 
are bidding for the opportunity of showing these displays in their 
store windows. Leather Industries is planning to put the unique display 
“on tour" throughout the U. S. and Canada very shortly. 
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Sewed Seat Lasting Machine—Model A 


DESIGNED FOR THE JOB 


Improved heel seat feather lines 
due to tight, positive lasting under 
heatand pressure. Machine handles 
complete range of sizes; children's 
to men’s size 15. 


Better inseaming — better shoe- 
making in following operations — 
because wipers form definite crease 
next to rib. 


This new machine is designed to give 
you constant uniformity in sewed seat 
work. Its automatic operation provides 
quality work at a rate of production in 
line with other modern high production 
lasting room machinery. 


Ask your United Branch Office for 
complete details about this new (6/6 
machine. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 
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SHOE CHAINS GAIN 
4% FOR SIX MONTHS 


Four of the major reporting shoe 
chains showed an average dollar sales 
gain of 3.8 percent for the first six 
months of 1953, as compared with the 
same period of last year. It is taken 
for granted that unit pairage sales 
have also been up appreciably during 
this same period. 

Biggest gain (7.1 percent) was 
shown by Shoe Corp., and smallest by 
A. S. Beck (1.7 percent). The other 
two reporting chains were Kinney 
(2.7 percent) and Edison Bros. (3.3). 





The June increase in dollar sales 
for these four leading chains av- 
eraged a whopping 7.3 percent over 
June of last year. 

Dollar sales for all types of shoe 
stores for May of 1953, according to 
the Department of Commerce Retail 
Trade Report, were 5.8 percent less 
than for May of 1952. (Note: the 
chains’ dollar sales for May were 1.6 
percent higher than for May of 
1952.) Dollar sales of all shoe stores 
for the first five months of 1953 were 
2.2 percent greater than for the corre- 
sponding period of last year. 


Shoe Chain Store Sales ($1,000) 














RE SF Percent __First 6 Months © Percent 
1933 1952, Change _1953 1952. Change 
Edison ................ 7,313 6,696 +9.2 40,287 39,909 +3,3 
Kinney ............. 3,998 3,697 +8.1 19,203 18,691 +2.7 
WOOGIE Ssavsiccssoadseees 4,598 4,513 +1.9 23,622 23,233 +1.7 
Shoe Corp. ........ 5,426 _4,978 +9.0 27,727 25,898 +7.1 
TO iiiskiciiccin 21,335 19,884 +7.3 110,839 106,832 +3.8 
Department Store Sales—Percent Change in Dollar Volume 
Women’s Children’s Men’s & Boys’ Basement 
May 1933/May 19582 ............ 0 
5 Months 1953/1952 ........... +4 
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1952 NEW ENGLAND 
SHOE OUTPUT UP 11% 


Massachusetts Again Leads 
All States 

For 1952, New England’s shoe out- 
put reached 169,517,000 pairs, an 11 
percent rise from the 152,488,000 
pairs of 1951. This represented 33.3 
percent of the nation’s shoe produc- 
tion last year, as compared with New 
England’s 32.5 percent share in 1951, 
according to figures just released by 
the New England Shoe & Leather 
Association. 

The net factory value of New 
England shoe shipments in 1952 
amounted to $591,174,000, a 10 per- 
cent increase over 1951. The average 
factory value per pair shipped out 
of New England last year came to 
$3.50, compared with $3.94 a year 
earlier. 

Massachusetts was again the lead- 
ing shoe-producing state with a 1952 
output of 87,125,000 pairs. This 
state’s shipments came to 86,934,000 
pairs valued at $313,799,000, a 
rise of nine percent above 195] 
shipments. 

Maine’s output came to 37,917,000 
pairs, and shipments to 37,532,000 
valued at $124,668,000, an increase 
of 14 percent over 1951. 

New Hampshire produced 40,412.,- 
000 pairs, with shipments of 40,401,- 
000 pairs valued at $144,150,000. 
Shipments were 11 percent higher 
than in 1951. 

For the nation’s 1,256 shoe facto- 
ries, total 1952 shoe output came to 
508,534,000, an eight percent rise 
from 1951, as compared with the 11 
percent rise for New England. 

Total U. S. footwear shipments for 
1952 totaled 509,000,000 pairs valued 
at $1,842,000,000, for an average per- 
pair value of $3.62. In 1951, about 
471,000,000 pairs were shipped for 
a total value of $1,880,000,000, and 
a per-pair value of $4.00 average. 
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OUT ON A LIMB 


Bill Tattersall, mayor of South- 
port, England, has been having a 
rugged time finding a shoe manu- 
facturer to make him a pair of size 
13 shoes. Recently he presented 
his plight before a meeting of Brit- 
ish shoe manufacturers. He read 
them an excerpt from the reply of 
his most recent inquiry sent to a 
shoe firm: 

“Unfortunately, we cannot find 
a piece of maple big enough to 
make the lasts—and it seems such 
a pity to cut down a whole tree.” 
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“€elastic’* Box Toes 
Give Lasting Comfort 


At work, at play and in the home — from the heaviest 


, é F , . ‘ Smooth Toe Linings — Mr. Charles Kenney, a member 
men s work shoes to women s high style footw noon: aaa of the Boston Fire Department assigned to Rescue Com 


“Celastic” box toes give the kind of toe comfort that pony No. 3, says: “'! wore these shoes on duty ond off 
in all kinds of weather and never had a moment's dis 


comfort from loose linings in the toe’ 


leads to repeat sales. 

The bond made by “Celastic” between doubler and 
lining forms a light yet extremely durable toe. “Celastic” 
gives shoes built-in wrinkle-free comfort in the toe area 
that the retailer and his customers can count on. Every 
shoe made with “Celastic” gains in style preservation and 
toe comfort at surprisingly little cost. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS *Celastic’’ is o registered trade-mark of the Celostic Corporation 
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COMPARATIVE LEATHER PRODUCTION FIGURES 





CATTLEHIDE LEATHERS (In 1,000 hides) 


Total Belting, Harness Bag 
Cattle Mechani- Sad- Case, Uphol- All 
Hides Sole Upper cal dlery Strap  stery Others* 
1939 .......... 22095 7833 12124 531 477 387 510 233 
SO: pe demsseee 21070 7032 11582 675 524 382 601 272 
DUPE cisicecays 28121 9080 15600 1064 650 581 699 +48 
BOR kideiecss 30828 10432 15598 1213 637 936 386 1625 
SPOR keciscecss 25656 8290 13073 1292 632 800 231 1338 
BURRS 26152 8420 13002 1439 613 629 232 1818 
SBM a 27566 8525 14567 1324 556 572 272 . 1750 
BOE fiaccnrenci 26905 8510 14057 1158 510 827 378 1465 
BIN nictingss 28824 8924 15529 1134 440 813 529 1455 
OS  asisaias 26070 8016 14213 1004 270 760 594 1213 
OE sch ouen 23332 6384 13753 759 227 674 461 1074 
cg eres 24391 6127 15377 789 218 813 689 1312 
URE eicheseneiée 22703 5414 14054 984 284 673 632 728 
BEE = Sivksteses 22663 5150 14508 618 232 692 637 826 
Sams... 2323 472 1343 64 23 66 72 83 
Feb. .. 1995 472 1224 65 22 63 66 83 
’ Mar. 2020 463 1244 63 24 63 78 85 
Apr. .. 2133 480 1330 70 24 67 80 82 
May .. 2128 480 1316 70 20 70 80 92 





*Data from 1942 forward not directly comparable with previous data. 








CALF, KIP, GOAT, KID, SHEEP AND LAMB LEATHERS (In 1,000 hides) 





Sheep Leathers 
Total Glove, 


Calf, Goat, Sheep, Gar- Shear- All 

Kip Kid Lamb ment Shoe lings Others 

BION iadaceass occ 14027 40419 38914 18420 11604 2563 6327 
BI cil viatg vans 11387 37697 37920 17725 9966 3322 6907 
BOE. casie cdssne 13098 45373 51915 22542 14166 5779 9428 
BI heesdccces 12264 41127 53629 19459 14985 9596 9591 
DS i in iia ne 11112 37351 $9315 20415 15474 11210 12216 
BOS: Bavievesive. 10930 34653 53976 20370 15040 6690 11876 
| 11636 24026 52450 17294 17153 6508 11495 
|” Ree ae 10836 24123 47999 15781 13349 9923 8918 
BOOT: *itedcsaesies 12471 37188 36535 11265 12498 5409 7363 
BO iiccciviiess 10480 37970 33492 10419 11392 4993 6688 
BES cisssksesess 10173 34774 28644 8411 9998 4498 5737 
> kane ssdaesos 10661 37159 31501 9750 10708 5322 6091 
PEE phi dcambonnct 7935 31111 24504 7108 8548 3074 5774 
SET RES 9971 30472 27936 10142 9144 3558 5092 
Jan. .... 930 2802 2215 743 787 254 431 

Feb. .... 857 2719 2368 883 715 296 474 

Mar. .... 936 3172 2319 872 707 246 494 

Apr. .... 871 2979 2435 1007 740 268 420 

May .... 842 2928 2618 1147 777 304 390 





The finest name in cutting steel is 
Sheffield—and it’s the finest name in 
Shaving Machine Blades. 

They stay sharp with little grinding 
to give longer lasting, more uniform, 
and chatterfree results. 


You can buy them only from 


AUTHOR CRITICIZES 
MODERN FOOTWEAR 


Modern shoe design makes foot de- 
formity inevitable. The three rules 
for a well-fitting shoe: heel flat on the 
ground, no pressure at the waist of 
the feet, and plenty of toe room—are 
violated by almost every shoe made 
and worn today, Simon J. Wilker 
warns in the August Catholic Digest. 
Wilker is author of the book, “Your 
Feet Are Killing You.” 

“Since modern shoes are more or 
less pointed at the tip, the toes soon 
become puny, deformed, and useless. 
Your toe bones are forced back 
against your metatarsal bones, which 
in turn exert backward pressure 
against the central part of your foot. 

“The false doctrine of supporting 
the arch has such a grip on the public 
that shoemen and parents often de- 
plore the present style-trend toward 
flat-heeled, archless, casual shoes. The 
truth is that this style of shoe is more 
natural and healthful than the old 
style.” 

Wilker went on to say, “Prewalk- 
ing babies need no shoes. Even when 
an infant first begins to stand and 
walk, shoes are unnecessary. In a play 
pen or on clean floors a child is more 
comfortable when barefoot. In winter, 
when floors are cold, woolen stockings 
are more practical than shoes. Avoid 
first shoes as long as possible.” 

Wilker claims that the design of a 
modern shoe which brings its toe to 
a point makes the first half inch use- 
less. In spite of all the precautions 
that you might take with shoes and 
stockings, the design of modern shoes 
makes some deformity inevitable. If, 
however, for a growing boy or girl 
the pointed-toe styles are avoided, 
and, for girls, the change to high 
heels is postponed as long as possible, 
deformity to the feet will be kept at a 
minimum. 









Tanexco, sole agents for Sheffield Shav- 
ing Machine and Highback Buffing 
Machine Blades. Try our imported Glaz- 
ing Glasses too. 


TANEXCO, INC., Sole Agents, 
549 West Washington Boulevard, 


Chicago 6, Illinois 
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LIVESTOCK KILL 
SHOWS BIG GAIN 


Slaughter of almost all types of 
livestock under Federal Inspection 
for the first six months of 1953 has 
shown substantial gains over the cor- 
responding period of last year. 

There has been a two-million rise 


Ist 6 Mos. ; 


Cattle 
7,949,680 
5,921,994, 
5,678,861 


Calves 
3,040,291 
2,307,404 
2,480,777 


in cattle slaughter; 700,000 in calf; 
one million in sheep. But in the same 
period there has been a 35,000 drop 
in horse kill. Part of the upturn in 
cattle and calf slaughter has been 
attributed to the marketing of this 
livestock from drought areas in the 
southwest. Following is a breakdown 
of comparative figures: 


f Horses 
136,348 
171,915 


Sheep 
6.736.447 
5.809.436 
4,660,581 





KAMBOURIAN BUILDS RESORT 


Jacob S. Kambourian, president of 
International Shoe Machinery Corp.., 
has completed a large real estate de- 
velopment at historic Plymouth, 
Mass., at the entrance of Cape Cod. 
The vast project, covering more than 
100 acres, has been converted by 
Kambourian into a luxurious sum- 
mer resort called White Cliffs. Cost 
is estimated at nearly one million 
dollars. 

A good portion of the modern 
housing installed there has been com- 
pleted, with additional lots to be sold 
for year-round homes. An elaborate 
and beautifully decorated two-level 
restaurant occupies the premises. 

A part of the project has been de- 
signed for philanthropic purposes, 


such as a camp for under-privileged 
children, to be located at the northern 
end of the area, with beach, recrea- 
tion area, riding stables and other 
facilities for the children. 


United Last's Rochester 
Plant Sold 


United Last Co.‘has sold its Roch- 


ester, N. Y., plant, the Empire Last 
Works, to the R. T. French Co. “for 
approximately $300,000,” it has been 
announced. 

The Empire plant, which has oc- 
cupied the site since 1911, is leaving 
Rochester in a move which will con- 
solidate its shoe last operations in 
United’s Brooklyn plant. William T. 
Nowack, manager of the Empire 
plant, confirmed the sale. 
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Mount Everest Climb Boots 
Made In Britain 

The special boots which played so 

important a in the successful 

climb of India’s Mount 

world’s highest peak, were made after 


role 
Everest, 


lengthy research by the British Boot, 
Shoe & Allied Trades Research Asso- 
ciation. The Association supplied 33 
pairs of these “assault boots” free of 
charge to the mountain-climbing ex- 
pedition that recently made history. 

The experimentation with these 
boots began nearly a year and a half 
prior to the epochal climb. It took 
eight months to produce the first 
satisfactory one, which were tested 
two months later in the Swiss Alps. 
Only a slight modification of the sole 
was necessary before the 33 pairs 
were made. 

The boots were insulated, some- 
thing similar to our Navy 
“thermo-boot.” Special lasts were 
made for the members of the expedi- 
tion. The upper of each boot con- 
sisted of 56 separate pieces which had 
to be fitted together. The uppers were 
specially waterproofed, and the climb- 
ers were supplied with a preparation 
of silicones for further waterproofing 
when necessary. 


own 
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DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


PRATT CAN HELP! 


Technically trained young men are vital to modern 
industry. 


Have you as a tanner utilized the facilities PRATT 
offers through technical training to attract young men 
to tanning? PRATT with your cooperation can help 
provide your men of tomorrow. 


HEMLOCK - OAK - MANGROVE 
STAINLESS SUMAC - ORDINARY SUMAC 
QUEBRACHO . RAPID TAN “G” 


SPECIAL DIPPING EXTRACTS 


SEzS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


Weekly the School receives calls for placements .. . 
but the demand exceeds our supply. 


ENROLL NOW 
your applicants for the new 
FALL TERM 
beginning 


September 12, 1953 


School of Leather and Tanning 
Technology 


PRATT INSTITUTE 


185 WAVERLY AVE. BROOKLYN 5, NEW YORK 


~— 





ESTABLISHED 1887 


PORT ALLEGANY, PA. 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E.! 
Getz Bros. & Company, San Francisco, Callf.; New York City 
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LEATHER INDUSTRIES TO HOLD 
“THEATRE OF SHOE MERCHANDISING” 
Show Co-Sponsored By National Shoe Fair 
To Cover Half Acre 


Utilizing nearly half an acre of 
space inside the Palmer House, Chi- 
cago, together with the creative re- 
sources of Leather Industries of 
America, the National Shoe Fair will 
witness this year the most compre- 
hensive and sales-minded display of 
retail shoe merchandising, under the 
joint aegis of the National Shoe Fair 
Committee and Leather Industries. 

This vast and unprecedented type 
of exhibit is designed to serve the 
merchandising problems of the na- 
tion’s shoe retailers, with emphasis 
on the special profit-building advan- 
tages of all-leather footwear. The 
huge Red Lacquer Room will be con- 
verted into a giant shoe selling 
laboratory, featuring visual demon- 
strations around the clock of new and 
profit-making methods of selling 
men’s, women’s and children’s shoes. 

Selected outstanding merchandis- 
ers and shoe retailers will demon- 
strate style trends, accessory tie-ins, 
multiple-pair selling, leather knowl- 
edge, etc. A round-the-clock “theatre 
of shoe merchandising” will be in 
operation, with professional actors 
playing roles of typical consumers 
buying shoes in shoe stores. 

Other highlights of the projected 
event include continuous projection 
of a new 30-minute full-color film on 


leather and footwear; model window 
displays, and a variety of fresh sales 
aids for shoe retailers. 

Fashion coordination and advisory 
services designed to accessorize shoes 
will be rendered by the editorial staffs 
of Esquire magazine, Harper’s Bazaar 
and Parent's Magazine, respectively, 
for men’s, women’s and children’s 
shoes. 

Both the National Shoe Fair Com- 
mittee and Leather Industries of 
America, who have been formulating 
this plan for many months, have ex- 
pressed enthusiasm with the com- 
pleted program “which is designed 
to give a fresh and exciting impetus 
to the business of retail shoe selling.” 

States Clayton Van Pelt, president 
of Leather’ Industries of America, 
“The objective of this LIA program 
is to help the shoe industry sell a 
healthy volume of shoes at a satis- 
factory margin of profit.” 

According: to Albert Wachenheim, 
Jr., chairman of the National Shoe 
Fair Committee, “This is a truly dy- 
namic idea that should inspire every 
shoe retailer who sees this spectacu- 
lar presentation. Not only is it unique 
in all its details, but unprecedented 
in scope. A group of down-to-earth 
shoe merchandising ideas aimed at 
selling more shoes.” 


Lane Sales Manager At 
Plymouth Shoe 

Warren S. Lane, formerly sales 
manager of Stetson Shoe Co., has 
been appointed Director of Sales at 
Plymouth Shoe Co., Middleboro, 
Mass., makers of men’s shoes, ac- 
cording to Alan Goldstein, president 
of Plymouth. Lane was affiliated with 
Stetson for 13 years, and prior to that 
was engaged in retail merchandising 
of men’s shoes. 

Harry P. Quist, recently with the 
United Last Co., and formerly with 
the Charles A. Martin Pattern Co., 
will be in charge of style coordination 
at Plymouth. 

Mark B. Rogers will represent the 
factory in the Middle West, South- 
west and Southeast sections of the 
country, supervising in-stock sales in 
addition to selling make-up shoes. 

Marshall Weiss, presently in charge 
of factory production, has been given 
additional responsibilities. 

“The above changes reflect a 
marked strengthening of the Sales and 
Styling Division,” stated Goldstein, 
“and are indicative of a continuing 
effort on the part of Plymouth to 
remain at the top of the medium- 
priced style and quality field.” Gold- 
stein added that the company is ex- 
panding is casual shoe lines, which he 
believes will become of greater in- 
fluence in the merchandising of men’s 
shoes. 














Reg. U. S. Pat. Off. 


EXTRA STAMINA 


Cord edge 


WITH ITS PATENTED ELASTIC YARN SELYAGE 


MANUFACTURED UNDER PATENT NO. 2582169 





Send for samples 
| in standard browns, 


We have a gore with the correct 
stretch and power for every 
pattern and shoemaking application 


M: 
U U j 
black and in season’s colors 


MOORE FABRICS 


PAWTUCKET, RHODE ISLAND 






All widths — 
dyed by our own 
experts 











AJAX MACHINE CO. 
Call Liberty 2-8684 


WHO'S THE BOSS—YOU OR THE STITCH? 


When stitching is costly, irregular in quality and performance, the stitch is boss over you. Turn 
the tables and scientifically control that work by adopting 
“CONTROLLED STITCHING" 


170 Summer St., Boston, Mass. 
Catalog on Request 
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SHOE MEN SHOW GREAT INTEREST 


IN LEATHER MARKET 


Tanners Look For Strong Sales Increase 


Within The Month 


Tanners report greater interest in 
price and possible delivery dates, 
believe today’s shopping means 
early growth in volume. Week 
shows slightly better sales in al- 
most all leathers. 

NEW YORK MARKETS 

Upper Leather: There seemed to 
be a little firmer tone to most of the 
side leather market due to the firmer 
prices in raw stock. Lists on large 
spread 414 to 5 ounce elk seem to 
range around 42-45c and down. Most 
tanners want full list prices and in 
some cases there has been about a 
cent increase asked. 

Large spread sides are holding 
steady to firm kips have dropped in 
price along with calf. Price lists 
heard recently 56-53 cents and down. 

Calfskins: On women’s weight 
suede calf $1.05 and down is quoted 
with the bulk of the business taking 
place at $1.00 to 95c and down, 
according to reports. On smooth 
leather, 90-85c and down is quoted 
in women’s weights. 


gator leather is selling now at 75c¢ an 
10-11” skins and $1.90 an inch for 
15-16” skins. 

Sole Leather: This market was 
said doing better this week than any 
since the beginning of July. Prices 
are firm due to the firmer prices of 
raw stock and 9 10 iron bends, tan- 
nery run, are 56c and in some cases 
57c on sales while heavies, 10 iron 
and up, are 52-53c with some saying 
even 54c has been gotten for tannery 
run. On middle weight bends 62-63c 
for tannery run seems about average 
and on lights 68-69c. Bellies are 
fully firm with 28¢ for cows and 29c 
for steers being obtained right along. 


BOSTON 


Sole Firmer: Boston sole tanners 
optimistic as buyers shop and nibble. 
Prices firmer and some fair sized 
orders already placed. One tanner 
reports sales of 10 iron bends at 53c. 
a price that found no takers last week. 
9 to 10 iron bends bring up to 56c 








MOCCASIN 
COWHIDE 


at its colorful best 


Fashionably Soft for comfort. Most 
Adaptable to laced moccasins 
and casuals . . . finest full grain 
you've ever seen! 


SHOE SPLITS: Grain finished for 
mellow chrome uppers . . . Retan 


for soles... 


GLOVE SPLITS: Complete price 
range .. .Quality always uni- 
formly high. 


Write for swatches today! 


LOS ANGELES 
TANNING CO. 


4101 Whiteside Street 
Los Angeles 63, California 








Reptile Leather: Alligator and less resistance than heretofore. 
lizards are usually listed 7-714” at Medium bends bring 65¢ and down 
17e an inch, 714-834” at 18¢ an with considerable new interest in 
inch, 9-934” at 20c an inch and 10” leather around Ole. Efforts to get 
and up at 23c an inch. The real alli- 70c for light bends not successful 
inch for 6” skins, $1.35 an inch for but up to 69¢ actually obtained, ac- 


Armour’s 4 
(QQ 67.3 Bis we 4 
Leathers 


U.S.A 





Prices and Trends of Leather 


PLAPAC 


ps: Sara ie . . Hefty, smooth, 


KIND OF LEATHER THIS MONTH YEAR 1952 
WEEK AGO AGO HIGH 





75-1.08 85-1.15 70-97 85-1.10 


CALF (Women’s) 65-93 75-99 67-85 $0-1.03 
CALF SUEDE Bie ae poe 70-1.05 75-1.10 80-90 85-1.10 
KID (Black Glazed) ............ cs 55-90 75-90 75-90 75-90 
KID SUEDE . shes. et 80-96 $0-92 80-96 
PATENT (Extreme) . 55-60 55-60 38-45 56-60 
SHEEP (Russet Linings) ..... ae 20-32 18-32 17-28 18-32 
KIPS (Combination) .................... 54-61 60-64 48-56 56-60 
EXTREMES (Combination) ..... ’ 49-53 51-55 46-52 54-56 
WORK ELK (Corrected) ee 39-43 39-43 35-45 38-46 
SOLE (Light Bends) ............. . 66-69 68-72 65-70 65-70 
BELLIES peveyans Sobeuashapiesekheucepuboaks 27-30 27-29 25-26 26-27 
SHOULDERS (Dble. Rgh.) ... ; 51-55 52-56 50-55 50-55 
SPLITS (Lt. Suede) ................ : 33-39 33-39 30-38 35-39 
SPLITS (Finished Linings) ; 18-22 18-22 18-20 24-26 
SPLITS (Gussets) EN deess tei 16-17 16-17 16-18 18-20 
WELTING (%x %) .... 73% 8 8 8 
LIGHT NATIVE COWS 18-181 19-191, 17-18 17 42-18 
All prices quoted are the range on best selection of standard tannages using quality 

rawstock. 


CALF (Men’s HM) .... 


burnished 
semi-aniline 
sdes... 


CHICAGO - BOSTON - NEW YORK 
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cording to a leading seller, who be- 
lieves that only a softer hide market 
can stop a sudden increase in busi- 
ness. 

Offal Mixed: Some buyers, who 
this week looked for lower prices in 
the large lots of bellies offered last 
week at 29c and down, found the 
offers withdrawn and 30c again 











OHIO LEATHER CORP. 
Mat, 10 LEATHER CO, Si 
park Ave- on 
ARTHUR 3, PATTON LEATHER CO. 
Hao LIEBMAN-CUMMING: cisco 














WINDRAM 


Cpl 


COMBINING — ELASTICIZING 
PLASTICS 
BACKING CLOTH 


WINDRAM 
MANUFACTURING COMPANY 
' Established 1867 
\ 3 Dorchester St., So. Boston, Mass, . 
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asked. Furthermore, quantities were 
smaller. Actual sales could not be 
verified, leaving the opinion that 
some tanners and dealers are holding 
for an advance. Yet another dealer 
quotes 29c and claims business slow. 
Sales of shanks moderate with fore 
shanks bringing 20-22c and hind 
shanks 23-25c. One carload of heads 
reported sold at 18c early in week. 
Double rough shoulders held for 55c 
for lights, 52c for mediums, and 50c 
for heavies. Some tannages offered 
at slightly less. Single shoulders very 
quiet. 


Sheep Better: Faced with costly 
rawstock, tanners hold firmly to 
quoted prices. Buyers begin to see 
it tanners way. Russet linings moved 
well in many places early in week, 
now find good demand at 27c and 
down with up to 32c paid for best. 
Some carefully selected boot linings 
bring 34c. Best demand for colored 
vegetable linings around 24-27c. 
Chrome linings bring 3lc and down; 
32c and more quoted by at least one 
tanner. 

Moderate business in garment 
suede at 40c and down. Strongest 
demand for leather around 36c. 
Garment grain wanted at 34c and 
down. 


Calf Firms: After knocking ten 
cents off prices in recent weeks, tan- 
ners now ask about two cents more 
than last sales. Some new business 
has developed but buyers still not 
hungry for leather, claim that with- 
out new orders for shoes they can 
wait. Deliveries against old orders 
good. Though some quotations read 
up to $1.08 for men’s and 95c for 
women’s, usual top paid is nearer 
95c and 85c respectively. From there 
down is bulk of demand and produc- 
tion. Best suede quoted at about 
$1.05, with sales moderate to slow. 


Sides Continue Slow: Most buy- 
ers owed so much leather that new 
business understandably slow. Tan- 
ners say deliveries that started after 
July 4 continue large and expect new 
orders at New York show at latest. 

Prices firm again after temporary 
softening. Heavy combination ex- 
tremes bring up to 53c. Two cents 
more: asked by some. Light slower 
and priced less rigidly. Combination 
extremes usually 48c and down with 
some at 50c and down for heavies. 
Lights bring a variety of prices in 
the medium and lower forties. Kips 
quoted at a 60c top here, 58c there, 
with lighter leather only one cent off. 

Work shoe retan had a slow week, 
now quoted at about 43c and down. 
Work shoe elk usually 42c and down. 
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Glove type extremes in good de- 
mand with most and bringing a firm 
56-54-52c for one leading line. Others 
at less according to worth. 


Splits Mixed: Buyers show great 
interest in splits but appear to be 
only shopping as sales continue to 
lag with most tanners. Suedes, usu- 
ally most active at this time, get mod- 
erate new business. Lights bring up 
to 37c for good tannages, slightly 
more for best. Heavies move better 
than lights and bring 42c and down. 

Finished lining splits seem fairly 
standard at 22-20-18c. Gussets quoted 
at 16-14c but usually bring 15c and 
down. Heavy flexible innersole bends 
selling at 40-35c. Light weights bring 
30c tops with some leather bringing 
less than a quarter. 


Kid Improves: After a dull three 
weeks, kid tanners find buyers asking 
questions again. Widespread interest, 
according to tanners, means good 
business soon. Retail reports from 
west coast indicate smaller interest 
in suedes for winter, greater interest 
in crushed and glazed. Opposite true 
in rest of country. Top suede tan- 
nages bring up to 91c and down to 
48c for regular selections. Some cull 
grades at lower figures. These prices 
for colors. Blacks hardly ever bring 
above 85c. 

Glazed kid still slow but better in- 
terest in grades between 25 and 60c. 
Up to $1.00 asked for top grade 
men’s leather. Interest in colors lim- 
ited to blues and grey; the latter very 
small. Reds that promised so well 
recently, slow again. Crushed kid 
between 35-60c gets moderate call. 
In isolated instances up to about 70c 
obtained for very small quantities. 
Linings better at 25-40c. Above that 
figure little done. Slipper stock 
brings between 25 and 50c, though 
some higher quotations heard. 


Welting: Early fall shoes carry 
much specialty welting and demand 
promises to continue as designers 
dress up men’s winter shoes with 
storm and notch types. Plastic welt- 
ing continues in strong demand for 
certain types of shoes. Standard 
leather welting brings between 714 
and 734c for one half by one eighth. 
Synthetic welting does well in the 
stitchdown field. 


Work Glove Slow 


There were further inquiries at 
the going prices and market seemed 
to be holding steady and about un- 
changed. There was nothing exciting 
concerning this demand because it 
was somewhat limited due to vacation 
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schedules in effect at various fac- 
tories. One tanner, at the same time, 
was reported sold up and not quoting 
any list at present. Based on last 
sales, LM work glove splits seem to 
be holding at 17c for No. 1s, 16 
for No. 2s and 15c for No. 3s. M 
weight is quoted unchanged, No. Is 
at 18c, No. 2s at 17c and No. 3s at 
l6c. 


Garment Slows 


This market is still a feature. Al- 
though described in some quarters as 
a little dull this week, as compared 
with volume bookings in_ recent 
weeks, some additional business has 
been passing. Sheepskin garment 
leather’ holds at very firm prices. 
Business in good tannages of 
suede leather was done at 36c and 
down; also 38c and down with a 
choice tannage again bringing 40c 
for top grade and in one quarter 42c 
was even heard. Grain finish ranged 
from 36c down to 32c with 34c about 
average price. Cowhide garment 
leather has been in good demand, one 
tannage bringing 34c down to 3lc 
while others have brought 38c and 
down. Horsehide garment leather 
loosened up a bit and some business 
was reported at 42-44c and down, as 
to tannages. 


Glove Leathers Livelier 


The larger glove manufacturers 
report Fall production in full swing 
after the vacation period. 

There appears to be a shortage of 
Iranian and Domestic grains. Prices 
are steady. Have not been advanced 
as yet. Iranians bring 26c, 22c and 
18c plus one cent for pigtexing. Do- 
mestics start about 32c. Pigtex grades 
can be had for 26c and 24c. 

Cape and Cabrettas have held a 
steady price since the beginning of 
the year. Top grades start at 75c. 
Grades from 40c down sell readily. 
Other grades are not in demand. 

Pigskins at 55c to 60c sell very 
well. The low grades are usually 
cleaned up. Top grades are slow. 


Bag, Case and Strap Same 


Prices continue unchanged. Case 
leather of 2-2% ounce is still quot- 
able at 41-42c, 3-314 ounce at 44-45c. 
Grade A russet strap leather is hold- 
ing about steady with 4/5 ounce at 
o3¢c, 5/6 ounce at 55c, 6/7 ounce at 
o7c, 7/8 ounce at 59c, 8/9 ounce at 
6lc, 9/10 ounce at 64c¢ and 10/11 


ounce at 67c. 
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Tanning Materials Slow 
Tanning materials market season- 
ally slow. 


Raw Tanning Materials 


Divi Divi, Dom., 48 
Wattle bark, ton 


* basis shp’t, bag.. .$72.00 
‘Fair Average’’ $100.00 
‘*Merchantable’’ $ 97.50 

Sumac, 28% leaf 
Ground 

Myrobalans, J. 1's Bombay ..........$46.00 
EP eer 
Genuines .. .. -$50.00 
Crushed 42-44% iiemeecm inne sb ee 

Valonia Cups, 30-32% guaranteed .....$58.00 

Valonia Beards, 40-42% guaranteed ....$77.00 

Mangrove Bark, 30% So. Am. ....$58.00-59.00 

Mangrove Bark, 38% E. African 76.00 


Tanning Extracts* 


Chestnut Extract, Liquid (basis 
25% tannin), f.o.b. 
Tank cars ..... pecans 
Barrels, c.1. 
Barrels, 1.c.1. Vane shGeeeeekaanes 
Chestnut Extract, Powdered (basis 
60% tannin), f.0.b. ees 
Bags, c.}. ‘ Saver 
Bags, }.c.1. vee 
Cutch, solid Borneo, 55% | tannin 
Hemlock Extract, 25% tannin, tk. 
SOB. WOE cccccces ee 
bbis. c.l. 
Oak bark extract, 25% tannin, Ib. 
bbls. 6%-6%, tks. 
Quebracho Extract: 
Solid, ord., basis 63% tannin, c.l. .11 31/64 
Solid clar., basis 64% tannin, c.l. .12 3/16 
Wattle extract, solid, c.l., East African 
60% tannin ........ ities eendies se 
Wattle extract, solid, c.1., South African 
RR re eb a ee 


cars 


KID SUEDE 


Powdered super spruce, bags, c.1. 
05%; Le.l setea 
Spruce extract, tks., 
Myrobalan extract, 
Myrobalan extract, 
nin ... 
Valonia extract, powdered, 
Quebracho bxtract, 
spray dried, 76-78% tannin 
Wattle Extract, Powdered, Swedish, 
73% tannin F 
Powdered Spruce, spray dried, 
Myrobalan, Swedish, 
Oakwood, Swedish, 
Oakwood, Swedish, 
Larchbark, Swedish, 
Larchbark, powdered, 
dried, 58-60% 


f.0.b. wks. 
solid, 


63% 


solid, 60-62% 
powdered, 
solid, 54-56% 

Swedish 


Tanners’ Oils 


Cod Oil, Nfid., loose basis, gal. .... 
Cod, sulphonated, pure 25% moisture 
Cod, 
Cod, sulphonated, 50% 
Castor oil, No. 1 C.P. drs. L.c.l 
Sulphonated castor oil, 75% 
Linseed oil, tks., f.o.b. Minn 

drums ... eeses 
Neatsfoot, 20° 'C.T. 
Neatsfoot, 30° C.T oenes 
Neatsfoot, prime drums, e.l 

aS ee wae es 
Neatsfoot, sulphonated, 75% 
Olive, denatured, drs. gal. 
Waterless Moellon ............«.:. 
Artificial Moellon, 25% moisture 
Chamois Moellon, 25% moisture .. 
Common degras .. 
Neutral degras Keeeeeneueseoess 
Sulphonated Tallow, 75% 
Sulphonated Tallow, 50% 
Sponging compound 
Split Oil 
Sulphonated sperm, 25% moisture .. 
Petroleum Oils, 200 seconds visc., tks., 


CGD ccuwnwegedde cscs se cves6¢ conned 
Orr se Oils, 150 seconds visc., Tks., 


ounani Oils, 100 seconds Visc., » ts, 


f.0.b. 


*Imported Extracts are plus duty. 


CARR LEATHER CO. 


183 Essex St., 


Boston, Mass.—Tanneries at Peabody 


“SUPERIOR LEATHERS” 


Chrome Retan Sole Leather 


In bends shoulders bellies 


and long-wearing properties 


outstanding in its waterproofing 


Ki uz Chrome’ 


+é 


he ideal leather for, s shob 


glove 


and garment purposes 


Chrome Retan Upper Leather 


ty shoe leather 


A qual 


water resisting 


easily worked 


(Iso cow and horse sides 


55% tannin.. 
powdered, 60% tan- 


tannin 
Powdered, Swedish 


"Swedish 
Powdered 68-70% 
64-66% 
spray- 
-90-. 
.13-. 


sulphonated, 25% added mineral 
added mineral 


16%-17% 


. 2.20 
4 
13 


-11-.12 


16-.18 


.30-.31 
-11-.12 
-0T-.08 
-13-.14 
-11-.12 
-14-.15 


16 
AS 
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1254 West Division Street, 
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PRICES FIRM AS PACKER HIDES 
STILL IN STRONG DEMAND 


Flow of Exports to Japan and Europe 


Continue Heavy 


Packer Hides Sought 


Demand for big packer hides con- 
tinued broad enough to keep the mar- 
ket in a well sold up position again 
this week. It was stated in some quar- 
ters that a good many of the hides 
recently bought by dealers are eventu- 




















The salary isn't much, but every girl 
that has worked here for 6 months 
has been married and has learned 
about controlled penetration of oils 
by Salem Oil & Grease Company to 
help make better leather. 
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© LACTANX 
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PROCESS COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 36, N. Y. 


OPERATING PLANT AT 
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ally being exported to Europe, Eng- 
land and Japan. 

Despite a very heavy domestic kill 
of record proportions, the large sup- 
plies of hides coming forward in re- 
cent months have found ready buyers. 
Late in the preceding week, demand 
broadened to the point where big 
packers were able to realize advances 
of one-half cent in such selections as 
heavy native steers, light native 
steers, light native cows and _ butt 
branded steers. 

This week, one big packer sold 
3,200 southwestern light average light 
cows from Ft. Worth and Oklahoma 
City at a premium price of 24'%c 
which was a half cent advance for 
these productions which included a 
few ex. light native steers. The same 
packer sold 4,000 northern branded 
cows at a half cent advance or 16c 
and was reported to have booked 
around 6/7,000 southwestern branded 
cows as well as some branded steers 


inside to tanning subsidiary at the 
going market prices. Same _ packer 
also sold 2,400 northern and river 
heavy native steers at l6c and 2,800 
light native steers at 174c. Another 
big packer was reported to have sold 
3,000 Ft. Worth branded cows at 
l6c while a third big packer sold 
1,000 Denver branded cows at 15¥oc 
as well as 3,100 light native steers at 
17'4e with ex. light natives at 20'c. 

Interest continued for heavy native 
cows at latest trading levels but pack- 
ers did not have very many to offer 
as they cleaned up supplies pretty well 
late in the preceding week at 174c 
for river points and up to 1814c for 
northerns. At the same time, Chicago 
and St. Paul light cows sold up to 
19c, at least 3,000 involved. Mean- 
while, big packer bulls have been 
rather quiet but nominally steady as 
comparatively small numbers are be- 
ing killed and packers have had very 
few to offer of late. 


Independents Flow 

Late Monday of this week, an inde- 
pendent Wisconsin packer accepted a 
half cent higher bid or 16c for a car 
of 800 branded cows. The large lowa 
packer followed on Tuesday, selling 
850 from Ottumwa at the 16c level. 
This packer also sold a straight car 
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HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 











Close Close High Low Net 
July 23 July 16 For Week For Week Change 

October ... 17,.20B 17.45T 17.50 17.10 —25 
January ........... 16.38T 16.43T 16.50 16.30 — 5 
pO eeeges ean 15.98T 15.93B 16.00 15.95 oe 
FONG ccc 15.60B 15.55B 15.60 15.60 + 5 
October ................ 15.25B 15.18B 15.30 15.23 + 7 
January 14.95 14.86N 15.00 14.90 + 9 

Total Sales: 127 lots 

Present Week Ago Month Ago Year Ago 

Heavy native steers 16 154, 15 16 
Light native steers 17, 17 171% 18), 
Ex. light native steers ... 2012-21 194,-20% 21 21 
Heavy native cows 1714%2.-18% 17-18% 1714-18), 17. -17% 
Light native cows 19 18 -18'%% 19 -19', 18 -18% 
Heavy Texas steers 13% 13 13 14 
Butt branded steers 13% 13 13 14 
Light Texas steers 15% 1S -15% 15 17 
Ex. light Texas steers . 18, 18, 185% 19 
Colorado steers ............ 13 12% 12 13 
Branded cows ........ Nea 16 154-16 16-16% 1514-16 
Native Bulls .................. 10 -10% 10 -10% 10% 101-11 
Branded Bulls __. 9 -9% 9 -9y 9, 914-10 
Packer calfskins 45 -50 471-50 55-60 35-45 
Packer kipskins ............. 25 -31 25 -31 35-42 30 -40 


NOTE: Price ceilings have now been completely ended 
remaining goods and services have been removed from price 


by the government. All 
controls. All regulations 


winding up controls require that applicable records be held until April 30, 1955. 
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of extreme light native steers, around 
900 to 1,000 involved, at 2le which 
topped big packer trading by a half 
cent. It was reported that a New 
York packer sold a car of 900 butt 
branded steers at l4c, registering a 
half cent advance. Late in the pre- 
ceding week, a car of Colorado steers 
was reported sold in the New York 
market at 13c. At that time, Packers’ 
Assn. sold 1,000 light native cows at 
19¢ and 900 light native steers at 
1714c which established the half cent 
higher levels for these selections. 


Small Packers Firm 

Prices of small packer hides have 
definitely firmed up. Southwestern 
light hides moved up a half cent to a 
cent in late dealings such as 16'- 
l7e paid for Texas 40-41 lb. avg. 
and l6c flat fob. realized for 43-45 
lb. avg. hides. At mid-week, it was 
thought Texas small packers would 
have no difficulty in realizing 17c for 
new business in 40-41 lb. avg. hides. 
In the midwest, some business in 46- 
48 lb. avg. hides was done at prices 
ranging 15%c up to 1644c and 
48-50 lb. avg. brought 15% to 16c 
selected fob. Later, choice southern 
Indiana 49 lb. avg. hides brought a 
premium price of 16%4c fob. Sales 
of 50-52 Ib. avg. hides within the past 
week were made at prices ranging 
from 141c up to 15Yc and late this 
week sellers tried for 16c but tanners 
hesitated to reach above 15!4c se- 
lected fob. Last reported sales of 
52-54 lb. avg. midwesterns were at 
1444c with 53-55 lb. avg, and 54-56 
lb. avg. moving in a range of 14- 
14%4c according to quality. Some 
western 30-70 lb. avg. hides averag- 


ing 58 lbs. sold at 13c flat fob. 


Country Hides Crawl 

This market was not very active: 
Operators in country hides found it 
difficult to interest buyers at higher 
prices. Locker-butcher hides remained 
around 12'%-13c according to av- 
erage weights while some mixed hides 
containing renderers brought 12c 
flat trimmed fob. shipping point. 
Renderer hides averaging 48-50 lbs. 
were unchanged at 11-ll%c. Glue 
hides were nominal around 9'c and 
country bulls likewise at 7c fob. for 
carlots, awaiting sales. 


Calfskins Active 

It was confirmed that 6,000 St. 
Louis heavy and light calf sold at 
471-45c which was in line with pre- 
vious trading in St. Louis heavy calf 
at 47!4c. However, it subsequently 
developed that one big packer sold 
7,500 St. Louis light calf at 47!c and 
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7,000 River allweights at 4742 which 
registered a 2!sc advance on the 
lights. Wisconsin allweight calf sold 
in the preceding week at 50c for 
heavy and 47! oc for light. There was 
a rumor of some export business in 
northern kip at 35c. However, regu- 
lar points were last sold at 3le for 
northern kip while southern kip 
brought 29¢ and overweights 25c fol- 
lowed by a salé of overweights at 26c. 
One big packer sold some southeast- 
ern kip at 30c and overweights at 
26c, about 2,500 involved. Some in- 
terest in packer regular slunks was 
reported around $2.00 while large 
hairless was quoted nominal at 80c. 
Small packer allweight calf ranged 
38-40c and kip seemed a shade firmer 
at 25-28c as to productions and points 
of origin. Country calf was a shade 
firmer at 23-24c and kip at 20-2le 
for carload lots. 


Horsehides Ease 


This market eased on scattered 
trading comprised of a few cars which 
sold about $1.00 off from previously 
realized prices. Business in north- 


ern slaughterer whole hides was re- 
ported in the range of $11.50-12.00 
untrimmed and = at  $10.50-11.00 
trimmed fob. shipping points. Hides 
which sold at the inside prices av- 
eraged around 60-65 Ibs. of fairly 
good quality while outside prices 
were commanded by choicer produc- 
tions of heavy slaughterer type av- 
eraging 70 lbs. or better. Fronts 
brought $8.00-8.50 for northerns, and 
butts sold at $4.00 for 22” and up. 


Sheep Pelts Firm 


Market continues steady to firm, 
big packers reporting additional busi- 
ness in shearlings at prices within the 
range of $2.25-2.55 for No. ls, $1.70- 
1.80 for No. 2s and $1.10 for No. 3s. 
Some sellers are now inclined to ask 
5-10c more over last realized prices 
for new business. Clips have re- 
mained nominal around $2.85, last 
paid. July lamb pelts have been re- 
ported sold in the range of $3.20- 
3.30 per cwt. liveweight basis for 
packer westerns, considered steady. 
A small lot of good quality full wool 
dry pelts sold at 29¢ fob. Some buy- 














Leather Finishes 


Quality leather finish is one of the prime ingredients that 
contributes to the art of making fine leather. 


Many years of experience together with uniformly high 
standards of production have helped to give HYDRODITE its 
respected position in the leather industry. 


The producers of HYDRODITE invite you to make use of 
their research laboratory and technical staff. 


BRANCHES: Drexel Bldg., Philadelphia; 
Union, N. J.; Salem, Mass. 


A. J. & 3.0. PILAR 
Leather Finish Specialists 


CHAPEL ST. 


& LISTER AVE., 


NEWARK, 
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ers have been naming ideas of 28c 
while sellers have asked up to 30c. 
Pickled skins have sold at steady 


prices ranging $17.00-17.50 per 
dozen for clear lambs, depending 
upon productions. Interest in pickled 
skins has been described as good ow- 
ing to demand for suede garment 
leather. 


Dry Sheepskins Slow 


Trading is still at a minimum, 
mainly due to price differences in 
buyers and sellers views. Brazil cab- 
rettas are firmly held at origin with 
some shippers having views up to 
$12.00 and higher, fob. However, 
there were some offerings of regulars 
in the market at $11.00 fob. with 
little interest being shown as buyers 
views are nearer to $10.00 fob. Buy- 
ers and sellers are too far apart to 
effect sales, especially as no firm bids 
are being made. 

There is interest in “specials” and 
last confirmed trading at $15.50 fob., 
but buyers are now bidding under 
$15.00. The main hindrance to busi- 
ness is the fluctuating exchange, 
which makes shippers hesitant about 
offering. Cape glovers are too high 
for this market and no late sales 
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could be confirmed. Nigerians can 
be sold but there are no offerings as 
shippers claim to be closely sold up. 

Wool sheepskins are generally 
firmly held with Europe paying bet- 
ter prices than our pullers. It was 
reported that some Peruvians were 
again moved to Europe at around 
last trading levels. The Australian 
market is mixed with reports that at 
the last wool sheep auctions, Mel- 
bourne reported 18,100 skins offered 
and market firm at last quoted levels 
while at Sydney, 39,000 were offered 
and market was generally par to one 
penny Australian lower. The South 
American markets, Argentina and 
Montevideo, still too high for buyers 
here. 


Pickled Skins Slack 


The domestic market is somewhat 
easier as the peak has been reached 
and while some lambs sold at $18, 
the market is considered nominally 
around $17.50 with some skins said 
to have sold down to $17.00 per 
dozen. 

Reptiles Cautious 


It was reported that a little business 
in wet salted Agra back cut lizards, 8 
inches up, averaging 9 inches, 80/20 
assortment, at 2]14%4c and 9 inches 
up, averaging 10 inches, at 28%4c 
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We invite your inquiries and permission to 
prove better yields with LINCO PRODUCTS 
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with further offerings at 22c and 28c, 
respectively with the 10 inches up, 
averaging 11 inches, at 36c. 

Some wet salted Bengal back cut 
lizards sold at 75c for 9 inches up, 
averaging 10 inches and 85c for 10 
inches up, averaging 11 inches, 
80/20 selection. Those shippers who 
would be willing to guarantee a cer- 
tain percentage of heads and tails 
claim that these are special offerings 
and want special prices or advances. 
Not much call for whips although it 
was reported that a few U.P.s, 4 
inches up, averaging 41% _ inches, 
60/40 assortment, sold at 44c. How- 
ever, offerings of Madras bark tanned 
whips, 4 inches up, averaging 41% 
inches, 70/30 selection, at 51-53c 
and skins averaging 4°%4 inches at 
55c, fail to interest buyers. 

Some agents still believe that if 
their shippers made offers they could 
interest buyers at 50c and 53/54c, 
respectively. There is some interest 
in No, 2s and No. 3s with some small 
sales passing as not too many offers 
of these alone. Some Java ring liz- 
ards, 25 centimeters and up, averag- 
ing 31 centimeters, 60/40 assortment, 
sold at $1.42. Not much interest in 
wet salted ramgodies and some avail- 
able as low as llc for 10 inches up, 
averaging 13/14 inches, 70/30 selec- 


tion. 


Deerskins Varied 


Brazil “jacks” said to be holding 
fairly steady as additional business 
in Paras and Manaos at 64c, basis 
manufacturers. Due to lack of offer- 
ings of New Zealand skins, trading is 
in abeyance as buyers are unwilling 
to make bids until they have the of- 
fering. Last confirmed sales at 72c 
cif. Some Siams are available at 60c 
c&f. In general, buyers are only op- 
erating in a limited manner. 


Pigskins Spotty 


Occasional spot lots will be moved 
but not too much interest for ship- 
ment although it was reported that 
some Manaos grey peccaries sold for 
shipment at $2.20 basis manufactur- 
ers. No recent sales of blacks with 
the market nominally quoted around 
$1.55 basis manufacturers, last paid. 
Some negotiations said to be pend- 
ing for Para grey peccaries around 
$1.80-1.85 basis manufacturers. 
Blacks are considered top at $1.30. 
No recent sales of Peruvians as buy- 
ers are waiting for their previous pur- 
chases. Chaco carpinchos available 
at $3.00 c&f. but buyers’ ideas are 
usually less. 
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© T. G. Tomkins, managing direc- 
tor of Bayley Tomkins Hedges, Ltd., 
Dunedin, New Zealand, is at present 
visiting the United States on a good 
will trip. This company reportedly 
operates the largest tannery in New 
Zealand, and is represented in this 
country by Hubert D. Samuel, Los 
Angeles, Cal. 


® Arthur C. Trask, president of 
Arthur Trask Co., Chicago, has been 
touring Europe for the past several 
weeks calling on suppliers of Tanning 
Extracts, Wool Grease, etc. 


® Milton H. Mettee, III, has been 
appointed Branch Manager Metropoli- 
tan Sales District according to an an- 
nouncement by J. L. Naylor, Manager 
Dyestuff Department of the Calco 
Chemical Division, American Cyana- 
mid Co. 


® Harry D. Wilson has been ap- 
pointed vice president and member of 


the board of the Borden Company’s 
Chemical Division accerding to Wil- 
liam F. Leicester, president of the 
division. Wilson will continue to di- 
rect purchases and sales of caseins and 
allied products while his new duties 
include supervision of the Division’s 
Export Department. 


© Ben Sommers, president of Cape- 
zio, Inc., is rumored to be among those 
due to receive awards at the annual 
Neiman-Marcus fall fashion exposi- 
tion on Sept. 7-8. Distinguished serv- 
ice in the field of fashion provides the 
basis for the awards. 


® Menas Barsorian, president of 
Barcy Shoe Co., Lowell, Mass., and his 
wife Alice, have just returned from a 
trip to Nassau in the Bahamas. 


® Attorney John Jordan, vice 
president and general counsel of the 
Brown Co., Berlin, N. H., has been 
named to the New Hampshire State 
Personnel Commission by Gov. Hugh 
Gregg and the Executive Council. 


@ A. E. Miron, superintendent of 
the Kramer Shoe Co., Haverhill, Mass., 
has been appointed a member of the 
Selective Service Board of Rochester 
County, N. H. 


® Louis H. Hamel of the L. H. 


July 25, 1953 


Hamel Leather Co., Haverhill, re- 
cently presented a new YMCA swim- 
ming pool to Haverhill, through the 
Hamel Charitable Foundation of 
which he is head. Hamel was made a 


life member of the “Y” in apprecia- 
tion of the gift. 


@ John Marino, Marino & Sons Shoe 
Corp., Long Island City, N. Y., suf- 
fered a broken bone in his foot after 
slipping on some stairs during his re- 
cent trip to Florida. He is recovering 
rapidly but still needs crutches to get 
around, 


® Sol Schneider has taken on the 
complete line of shoe fabrics made by 
Lushan & Co., Boston. He will cover 
his regular accounts in New England 


Bridgewater 
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VEGETABLE TANNING 
MATERIALS! 
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_are given below (based on supplying a 25 degree of tannage with 

















MARATHON CORPORATION 


CHEMICAL DIVISION 
ROTHSCHILD e WISCONSIN 


30 LEA “YER and SHOES 





and will introduce the company’s 
newly expanded line of novelty upper 
materials. 

® Philip R. Bradbury of Haverhill 
has been named District Manager of 
the United Shoe Machinery Corp.’s 
branch office in Haverhill. He suc- 
ceeds the late Dexter $. Andrews who 
died July 2. 

@ John C. Conway, Safety Director 
at Colonial Tanning Company’s Ayer, 
Mass., division, has been appointed to 
the Finance and Membership Commit- 
tee of the Lowell Industrial Safety 
Council. 

© John H. Porter, western repre- 
sentative of the B B Chemical Co., 
Cambridge, Mass., finish manufactur- 
ers, has moved his headquarters to 214 
North Grand Avenue, Menomonee 
Falls, Wisconsin. 

©@ H. M. Mabry has been named as- 
sistant superintendent of the Brown 
Shoe Co.’s Union City, Tenn., plant, 
succeeding Burl Holder who has been 
transferred to the Humboldt factory. 











Deaths 


Joseph D. Taillon 

. 83, retired shoe factory executive, 
died recently at Hale Hospital in Ha- 
verhill. Before his retirement Taillon 
worked as superintendent and foreman 
in shoe factories in Haverhill, Lynn, 
and Portsmouth, N. H. He was a 
native of Hudson. 

Taillon leaves a wife; five sons; four 
daughters; 20 grandchildren; and 21 
great-grandchildren. 





Joseph M. Lovell 

. . 77, custom shoe manufacturer, 
died suddenly July 17 while en route 
to hospital following a heart attack. 
Lovell was born in Pembrooke, Me., 
and had lived in Saugus, Mass., for the 
past seven years. He operated a fac- 
tory in Somerville. He leaves two 
brothers and a sister. 


Edward D. Baker 

. . 60, findings representative, died 
recently in St. Louis. Baker had been 
connected with the shoe industry in 
St. Louis for the past 30 years and 
represented Pero & Daniels, Inc., Bos- 
ton, and O’Donnell Rubber Products 
Co., Cincinnati. 

Prior to St. Louis he had been asso- 
ciated as a buyer with the Thomas G. 
Plant Corp., Boston, when that com- 
pany manufactured women’s shoes. 
Baker leaves a son, Edward D. Jr., his 
widow, Alice, and a sister. 
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THE NEW PROCTOR 


"“SECOTHERM’” 


HOT PLATE DRYING UNIT 
FOR PASTED LEATHER . 


We've been supplying equipment to the leather industry for a 
great many years, and honestly can’t remember when any- 
thing has taken hold as quickly as the new Proctor ‘‘Secotherm” 
hot plate drying unit for pasted leather. 


And little wonder. Its simplicity is amazing... and its perform- 
ance astounding. 


For one thing—it reduces the drying cycle to minutes instead 
of hours—for pasted side leather, calf skins, goat and sheep 
skins and splits. 


Pasted leather is ‘“‘slicked out” against the enamelled plates 
which form both sides of this unit. Both working surfaces 
(5'8”’ by 116”) are maintained at a uniform, pre-set temperature 
by a mass of hot water contained between the two plates. Rapid 
drying is effected by conducted heat (which in no way affects 
the leather), rather than by the slower, conventional method of 
convected heat from circulated air. 


Because uniform temperature is maintained in the heated surface, 
the rate of heat transfer is uniform over the entire working area, 
resulting in the greatly reduced drying cycle. 


Although it is especially applicable to small tanneries—the unit is 
meeting with the same enthusiastic response in all sized tanneries. 





Since there are no moving parts or motors and the unit is self 
contained, the initial investment is so low that one or more 
units may be installed for experimental work or production! 


%Trade Mark and U.S. and Foreign Patents applied for. at ; : : ites 
Write for information today—and you'll see why this unit is the 


hottest news in the industry! 


Dryers for pasted or toggled | 
PROCTOR & SCHWARTZ : INC? Srice mu 
and dryers for cattle hair « 


7th STREET & TABOR ROAD - PHILADELPHIA 20 - PA - = Rotory spray and dryers for 


leather finishes. 


ee 
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News Quicks 


About people and happenings coast to coast 





Arkansas 


® Glove Corporation, Alexandria, 
Ind., has completed negotiations for 
the leasing of factory and warehouse 
space in Heber Springs. The company 
will begin moving machinery there 
the latter part of this month and ex- 
pects to employ 50 persons when op- 


erations start. 


Delaware 


® E. I. du Pont de Nemours & Co., 
Wilmington has appointed Dr. Merlin 
M. Brubaker to the post of assistant 
director of the chemical department. 


® Former Vice President of the 
United States and current T.V. per- 
sonality, Alben W. Barkley, was the 
guest speaker at the 48th Annual 
Convention Banquet of the Shoe 
Service Institute held in Chicago 
recently. The “Veep” was presented 
with a leather wallet contributed by 
Brecher Bros., Inc., New York City, 
at the end of his address. 


® Brown Shoe Co., St. Louis, is add- 
ing 12,500 sq. ft. to its plant in Steel- 
ville, bringing the total floor area to 
almost 50,000 sq. ft. The plant is 
expected to increase its present staff 
of 107 employes to 150 or more. 


Massachusetts 


© The profit sharing plan of the 
Ayer, Mass. division of the Colonial 
Tanning Company has been cited 
with five other cash plans in a special 
brochure prepared by the U. S. Cham- 
ber of Commerce for employers in- 
terested in profit sharing. 


© The Bell-Roy Footwear, Inc., 
Newburyport, recently forced to sus- 
pend operations through eviction from 
its building, has been offered the op- 
portunity to rent 10,000 sq. ft. of 
suitable manufacturing space in which 
to continue operations. Morris Kal- 
man, proprietor, was unable to say 
whether he would accept the offer 
made by J. Richard Feeley, Amesbury 
insuror and real estate broker. 


® Career Girl, Inc., Haverhill, ex- 
pects to complete its expansion pro- 
gram following the vacation period. 
Greater production is anticipated as 
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the result of increased floor space and 
additional equipment. 


Minnesota 


® Officials of the Red Wing Shoe 
Co., Red Wing, report the start of 
construction of a 9,000 sq. ft. addi- 
tion to their factory. Target date for 
the completion of the work is Septem- 
ber and the company expects to in- 
crease work shoe output by about 
25% at that time. Present factory 
space totals 27,000 sq. ft. 


New Hampshire 


® A fire reportedly caused by defec- 
tive wiring did an undetermined 
amount of damage to the J. F. Mc- 
Elwain Shoe Co. in Manchester on 
July 13. The pre-dawn blaze re- 
portedly began on the second floor of 
the building. ~* 


® Ground was broken recently in 
Hillsborough for construction of a 
new factory of Parkhill Shoes, a di- 
vision of the Comfort Slipper Corp., 
Fitchburg, Mass. Completion of the 
plant with its 30,000 sq. ft. of floor 
space is expected Nov. 1. The plant 
will employ about 200 men and women 
in the anticipated daily production of 
4,500 pairs of shoes. 


New Jersey 


® Hooker Electrochemical Co. 
has announced the opening of new 
storage and distributing facilities for 
deliveries of 50% strength liquid caus- 
tic soda. Located at Hudson Tank 
Storage, Weehawken, N. J., the new 
facilities have a capacity of over 1,- 
000,000 gallons, and offer shorter de- 
livery time for tank car caustic in the 
N. Y.-Northern N. J. area. 


® Exclusive Footwear Corp., New- 
ark, N. J., has filed a petition under 
Chapter XI offering unsecured credi- 
tors 25%, payable 5% cash on con- 
firmation and the balance in four 
equal notes maturing in three, six, 
nine, and 12 months. Receiver has 
been appointed in bond of $10,000. 


LEATHER and SHOES 


New York 


@ Lee Shoe Co., New York City, has 
been named Huskies distributor for 
the metropolitan New York area, ac- 
cording to an announcement by Wil- 
liam Manowitz, president of the 


Hussco Shoe Co., New York. 


® Parents’ Magazine will give edi- 
torial tie-in support to the fall indus- 
try promotional campaign of the chil- 
dren’s shoe industry. 


® Allied Chemical & Dye Corp., 
New York, has announced the ap- 
pointment of Dr. Lawrence D. 
Schmidt as director of research for 
the Semet-Solvay and Wilputte Coke 
Oven divisions. 


Ohio 


® Diamond Alkali Co., Cleveland, 
reports record sales and earnings for 
the first six months of 1953. Ray- 
mond F, Evans, company president, 
said the sales were the highest for any 
six-month period in the company’s his- 
tory. Net sales for the six months 
ended June 30, 1953, were $43,439,- 
558 as compared to $38,738,446 for 
the same period in 1952, an increase 
of 12%. Net income for the first six 
months of 1953 after provision for 
Federal Income and Excess Profits 
Taxes was $3,438,122, as compared 
with $2,844,672 for the same period 
in 1952, an increase of 23%. 


® Delaney Wood Heel Co., Cin- 
cinnati, has shifted the bulk of its 
equipment to its new plant at Ver- 
sailles, Ind. The company will retain 
pilot plant and offices in Cincinnati. 
Peter Herbert, a vice president, will 
supervise the Versailles plant, while 
Miss G. Steiner will be in charge of 
the Cincinnati offices. 


Pennsylvania 


® Boy Scouts attending the Camporee 
of South-East District Boy Scouts of 
America added a knowledge of tan- 
ning to their varied backlog of infor- 
mation in Westfield recently. The lads 
were guests of the Eberle Tanning 
Company which conducted a com- 
plete tour of the tannery replete with 
movies, souverirs, and samples of 
tanning ingredients. Joseph F. Eberle, 
Jr., was host to the group. 


® Hanover Shoe, Inc., Hanover, 
has recently sold its Harrisburg plant 
for $36,000. The company stopped 
manufacturing shoes there several 
months ago. 
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The ght 


Some 9,500 people were in South Amboy, N.J., 
that drizzly evening in 1950. At the water- 
front, longshoremen were transferring the 
last of 12 freight cars of ammunition to light- 
ers that would carry it to a waiting vessel in 
Raritan Bay. 

But the City Hall clock never got to 7:27— 


and the freighter’s deadly cargo never got 
loaded. Explosions shattered windows over a 


Coe 
atl’ 


radius of 12 miles; and hundreds of people 
looked at their arms and legs and saw that 
flying daggers of glass had stabbed them. 

At dawn, 312 of the injured had been counted. 

x * * 

Such disasters have happened many times be- 
fore in America. They could happen again. 
And if they do—and when they do—there 
must be blood plasma on hand to take care 


of the injured. For blood saves lives? 

But blood cannot be mined or manufactured. 
It must come from the veins of healthy men 
and women. Men and women who feel concern 
for a suffering neighbor. So give blood—now! 
Whether your blood goes for Civil Defense 
needs, to a combat area, or to a local hospital 
—this priceless, painless gift will some day 
save an American life! 


Give 
Blood 
Now 


CALL YOUR 
RED CROSS TODAY! 


National Blood Program 
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Business Executives! 


Y Check These Questions! 


If you can answer “‘yes”’ to most 
of them, you—and your com- 
any—are doing a needed job 
or the National Blood Program. 


Have you given your em- 
pores time off to make 
lood donations? 

Do you have a Blood Do- 


nor Honor Roll in your 
company? 


Have you set up a list of 
volunteers so that effi- 
cient plans can be made 
for sdhuiaiing donors? 


Have you arranged to have 
a Bloodmobile make regu- 
lar visits? 


Has your management en- 
dorsed the local Blood 
Donor Program? 


Have you informed em- 
ployees of your company’s 
plan of co-operation? 
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Was this information 
fag through Plant Bul- 
e 


tin or House Magazine? 
Has your company given 
any recognition to donors? 


Have you conducted a 
Donor Pledge Campaign 
in your company? 


Remember, as long as a single 
pint of blood may mean the dif- 
ference between life and death 
for any American . . . the need 
for blood is urgent! 





Tennessee 


® General Shoe Corp., Nashville, 
announced that the promotion of its 
“Friendly” and “Valentine” brands 
will be handled after August 1, 1953, 
by the Erwin Wasey & Co., Inc., 
agency. Anderson & Cairns, Inc., for- 
merly serviced these accounts. 


© Acme Boot Manufacturing Co., 
Ashland City, has announced the 
opening of its new branch factory 
recently completed in Ashland City. 


Texas 


© H. J. Justin & Sons, Inc., Fort 
Worth manufacturer of cowboy boots 
re-elected all its officers and directors 
at the 20th annual stockholders meet- 
ing. The company is celebrating its 
75th anniversary. Returned to office 
were: John Justin, Jr., president; R. S. 
Lemon, vice-president; Joe Justin, sec- 
retary; and W. H. Agee, treasurer. 








Canadian 
Notes 





© Some 400 workers went on strike 
at the Savage Shoe Co., Preston, 
Ont., when company refused to grant 
a Sc-an-hour wage increase, extra 
holidays and union security. The strike 
has lasted over eight weeks without 
signs of a settlement. 


Meanwhile, the United Packing- 
house Workers of America is plan- 
ning to carry out a nationwide pick- 
eting campaign aimed at stores selling 
Savage Shoes. Company’s two plants 
in Preston are on strike since May 26 
but two other of the company’s plants 
are operating and supplying shoes to 
retailers, 


Strikers will picket stores in On- 
tario and other union men, including 
those on pensions, will be recruited to 
picket stores in the other provinces. 


® Canadian shoe manufacturer and 
chain store operator, Agnew Surpass 
Shoe Stores Ltd., has declared a divi- 
dend of 10 cents on common stock, 
payable Sept. 1 to shareholders of rec- 
ord July 31. 


@ H. Spencer Clark has been elected 
president of Hewetson Shoes Lim- 
ited, Brampton, Ontario, succeeding 
A. Grenville Davis who has retired. 
Edward L. Vokes continues as vice 
president and general manager. 


John Hewetson Cooper was ap- 
pointed secretary and assistant general 
manager. Mrs. R. M. Hewetson Clark 
continues as treasurer and Reginald 
Wilson as sales manager. 


® Leather products industries had 
a gross output value of $221,882,794 
in 1951, an increase of 5.4% over 
$210,563,013 in 1950, Canadian Gov- 
ernment has just announced. 


The cost of materials was up 11.5% 
and accounted for nearly 61% of the 
gross value of production against just 
under 58% in 1950. The number of 
employes was lower at 31,584 com- 








LEGALLET 


GLOVE -TANNED 


MOCCASIN COWHIDE LEATHERS 


Leewuer 
toma, compomy 


ALL SEASONAL COLORS 


GLOVE LEATHERS 


goat, cow and deer 


LLANA 








GARMENT LEATHERS 


goat and cow 


1099 QUESADA AVENUE 


REPRESENTATIVES: 
Povi Wedseltoft, 407 East Michigan Street, Milwaukee 2, Wisc. 
John A. Dauer, 177 William Street, New York 7, N. Y. 
Industrial Leathers, 722 East Washington Bivd., Los Angeles, Calif. 
Allen Leather Company, 1433 Locust Street, St. Louis, Missouri 


@ SAN FRANCISCO, CALIF. 
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pared with 32,990 but salaries and 
wages were higher at $59,668,764 
against $57,809,677. 


The tanning of leather industry 
showed a decrease of 2% in gross out- 
put value over previous year and in- 
dustry producing consumer goods 
from tanned leather increased 8.3%. 


There were 25 plants in the leather 
boot and shoe finding industry in 1951 
with 513 employes receiving $1,220,- 
668 in salaries and wages, $2,909,390 
as cost of materials used, and $4,639,- 
269 gross value of production, as com- 
pared with preceding year’s 25 plants, 
408 employes, $792,938 salaries and 
wages, $1,782,762 cost of materials 
used and $3,082,922 gross value of 
production. 


Leather footwear industry had 290 
plants in 1951 with 19,999 employes 
receiving $35,847,436 in salaries and 
wages, $67,338,736 cost of materials 
used, and $119,905,782 gross value of 
production, as compared with previous 
year’s 292 plants, 20,765 employes, 
$34,710,042 salaries and wages, $59,- 
684,259 cost of materials used and 
$110,968,680 gross value of produc- 
tion. 


®@ Shoe store sales across the nation 
increased 4.8% in dollar volume dur- 
ing Jan.-May period compared with 
last year in this period. Shoe sales 
moved up in all areas except one, in- 
cluding gains of 11.3% in Alberta, 
9.1% Maritime Provinces, 4.9% On- 
tario, 3.2% Quebec, and 2.4% Brit- 
ish Columbia, with a loss of 0.2% for 
Manitoba. 


Such shoe sales in May rose 12.5% 
over April and 4% over May a year 
ago. Of the estimated $10,751,000 
shoe sales in May, chain stores obtained 
$4,040,000 and independents $6,- 
711,000. 


® Canadian Government reports its 
latest nationwide survey discloses there 
were 2,047 family shoe stores across 
Canada in 1951 and their sales totalled 
$99,324,000, 


® Wholesale footwear sales across 
the nation increased 4.1% in dollar 
volume in May compared with same 
month last year and value of their 
stocks advanced 3.3% in this period, 
Canadian Government reports. 
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CALCO DIVISION 
PLANS NEW PLANT 


American Cyanamid Co.’s Calco 
chemical division plans a $14 million 
titanium dioxide plant on the out- 
skirts of Savannah, Ga., according to 
company president, Kenneth C. Towe. 
Construction on the new plant will 
begin in the last quarter of this year, 
said Towe, with completion sched- 
uled for early 1955. 

Titanium dioxide is used in making 
paint, rubber, plastics, paper, ink, 
ceramics and textile finishes. It is 
marketed under the Cyanamid trade 
name of Unitane. The product is 


claimed to be the whitest of all pig- 
ments, 

ments, and is used in the coloring 
of white shoes. 

The site of the plant consists of 
1,600 acres along two miles of the 
Savannah River. Neither the actual 
size of the plant nor its output 
capacity was revealed but Towe 
reported the new unit will permit 
doubling of output in the future. 

Calco division’s two other plants 
for the production of titanium dioxide 
are at Piney River, Va., and Glouces- 
ter City, N. J. The new factory will 
be Cyanamid’s 43rd plant and its 20th 
in the South. 


ELECTION of the proper yarns is 


the first step in the manufacture of our 


extensive line of BINDINGS and BRAID- 


TRIMS for Feminine Footwear. 


The 


highly-skilled supervision in our afhliated 


mills continues in our own affliated dye 


plants where our quality-controlled nar- 


row fabrics are dyed expertly in the sea- 


son’s most fashionable colors. 





95 Madison Ave. 
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Lawrence Schiti 
Silk Mills 


Manufacturers and Distributors to the Shoe Trade of 
FINE-QUALITY NARROW FABRICS 


New Work 16, NV. Y. 











PUERTO RICO 
(Continued from Page 10) 


January 2, 1947, when the “tax holi- 
day act” went into effect. 

When the government launched its 
postwar industrialization program, 
with an eye to attracting American 
companies and industries, the shoe 
manufacturing field was brought into 
the plans. Benjamin F. Hartwell, an 
American shoe man, was contracted 
by the government to come in and 
operate the Puerto Rico Shoe and 
Leather Co. at Ponce, which started 
operations in 1946, At this time the 
supply of hides and leather, controlled 
by the Anglo-American pool, was so 
scant that this factory had to convert 
to plastic uppers. 

In 1947, the company moved into 
larger quarters, stepped up produc- 
tion to 1,400 pairs a day, had 200 
production workers, all of whom were 
operating shoe machines for the first 
time in their lives. 

The factory now returned to leather 
uppers, made shoes under the trade- 
mark of “Belma,” extensively adver- 
tised in the local market. Things 
looked bright; new machinery was 
brought in from the States and pur- 
chased with government money. Out- 
put rose to 3,600 pairs a day. Then 
came a setback when the market in the 
States for Puerto Rican footwear was 
sharply reduced. Seven months later 
the company, which was now operat- 
ing at a deficit, closed. 

Meanwhile, despite the failure of 
the government-sponsored factory, a 
number of American shoe manufac- 


turers were eyeing the attractive op- 
portunities of setting up operations 
on the island. The first to step in was 
Joyce of California. In January, 1951, 
he leased the plant and equipment of 
the defunct Puerto Rico Shoe and 
Leather Co., became Joyce of Puerto 
Rico, Inc., and started production of 
men’s casual shoes. 

But Joyce’s plans also went askew. 
After the first year of operation the 
company had accumulated a deficit of 
$289,150. It decided to simplify oper- 
ations and cut costs. Production 
shifted to women’s staple shoes. 
Nevertheless, the company continued 
to operate at a loss, and a year later, 
June, 1952, Joyce closed shop in 
Puerto Rico. 

But these two initial failures did 
not discourage other American shoe 
producers. The Paula Shoe Co. was 
started at Ponce in September, 1951. 
This is an affiliate of Belle-Moc, Inc., 
of Lewiston, Maine. The Ponce plant 
was headed up by Ben Hartwell, who 
had supervised the government-spon- 
sored shoe factory in 1947. Paula is 
today a successful operation produc- 
ing hand-sewn moccasins and loafer- 
types for women, retailing at around 
$5.85. All of Paula’s production is 
shipped to the States and sold here. 

In April, 1952, still another Amer- 
ican firm, Foot Mits Shoe Corp., 
established a factory at Ponce, mak- 
ing shoes for infants and children. 
Foot Mits’ principal stockholders are 
also principal stockholders of Vaisey- 
Bristol Shoe Co., Inc., Monett, Mis- 
souri, and two other U. S. shoe fac- 
tories. 








Have you received your copy of the 
3st Edition of LEATHER AND SHOES’ 


BLUE BOOK 


Over 780 Pages—Eight Parts—Thumb Indexed 
Permanently Bound in Blue and Gold 


Contains 560 separate product listings. Gives detailed 
information on Shoe Manufacturers and Tanners. 


Includes a SHOE BUYERS' INDEX—lists shoe manufacturers by kinds 
of shoes made and method of manufacture and a LEATHER BUYERS’ 
INDEX which lists Tanners by kinds of leather tanned. 


Be sure you get your copy—keep it within reach at all times— 
it will save you time and money. 


THE RUMPF PUBLISHING COMPANY 


300 W. ADAMS ST., CHICAGO 6 
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Foot Mits occupies a modern air- 
conditioned building, with 37,500 
square feet of floor space, that cost 
$200,000 to erect. The factory pro- 
duces the well-known “Jumping 
Jacks” line of babies’ shoes, and also 
manufactures a line of patterns for 
children’s shoes in different styles. 
The entire production is shipped to 
the Vaisey-Bristol Company in Mis- 
souri. From May, 1952, to February, 
1953, the Foot Mits’ firm made and 
shipped 456,215 pairs valued at $921, 
580, during the ten-month period. 

During 1953, several other Amer- 
ican footwear producers have set up 
shop in Puerto Rico. Last January, 
A. S. Beck Co., Inc., started the 
Caribe Shoe Co., Inc., of Manati. It 
has since changed the name of this 
Puerto Rican affiliate to Calzado 
Caribe S. C. The company is making 
children’s shoes. Company officials 
have declined to make comment on 
progress and production, feeling that 
they have not been in operation long 
enough there to issue figures. 

Last April, the Coastal Footwear 


_Corp. opened at Casovanas to make 


leather slippers. The company ex- 
pects to raise daily output to 3,000 
pairs. A new building is being 
erected, with a floor space of 23,000 
square feet. Maurice Neagle, the 
company’s manager, states that “we 
expect several new developments here 
that will enable us to reach highest 
production at lowest cost.” 


And Still More 


A slipper factory, Mercury, Ltd., 
is now starting operations with a 
newly trained worker crew of 120. 
This is expected to be increased to 
300 shortly. 

Another recent addition to the 
footwear industry in Puerto Rico is 
the U. S. Rubber International Corp., 
located at Bayamon, which is mak- 
ing canvas-rubber footwear primarily 
for the local market. A number of 
other U. S. shoe manufacturers are 
reported to be investigating sites for 
shoe factories in Puerto Rico. Among 
them is Sandler of Boston, which is 
contemplating opening a plant there. 
Converse Rubber Co. is already set- 
ting up a plant to make rubber-canvas 
footwear. 

Puerto Rican shoe factories are 
now working on a firm economic 
basis, due chiefly to more careful 
preparations by newcomers from the 
States, plus improved industrial con- 
ditions on the island. For example, 
before Vaisey-Bristol set up its Foot 
Mits plant, it made a lengthy and de- 
tailed investigation of labor supply, 

(Concluded on Page 38) 
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Wanted and For Sale 





Wanted 


Light weight finished split pieces, only in 
light colors. Any quantity. Also leather offal, 
anything resembling moccasin leather, 4 to 6 oz. 
Central Mercantile Co., 
742 W. Taylor St., 
Chicago, Ill. 





Mchy. & Equip. Wanted 


WANT TO BUY machinery and equipment for 
complete upper leather tannery. 
FRANK JEROME, 


4020 Bandini Bivd., 
Los Angeles 23, California. 


SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J. 
ELizabeth 3-7336 


Shoe Supplies Line 


Wanted as companion line by active sales 
agent with 20 years of experience in New Eng- 
land shoe factories. Now carrying line of shoe 
adhesives. Will give complete coverage in 
Massachusetts and New Hampshire shoe fac- 
tories. Good following. Available immediately. 
Write Box T-13, Leather and Shoes, 10 High 
St., Boston 10, Mass. 





Rates 


Space ia this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘‘Situations Wanted’’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted’’ and ‘‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.’’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Monday morning for publication in the 
issue of the following Saturday. 
Advertisements with bex numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING co, 


300 W. Adams S hicago 6 











Cash Buyers of All Grades of 


Animal Hair 


Horse and Cattle Tails 
Horse and Cattle Tail Hair 
Mane Hair — Hog Hair 


KAISER-REISMANN CORP. 
230 Java St., Brooklyn 22, N. Y. 
Telephone: EVergreen 9-1032-3 


Sales Agent Wanted 
New York City—N. J.—Conn. 


NATIONALLY KNOWN manufacturer of Nylon 
Mesh for men’s, women’s, and children’s shoes 
(as well as all other shoe fabrics) wants agent 
for New York City, New Jersey, and Con- 
necticut area. Please write giving full informa- 
tion as to experience, area covered, and non- 
competitive lines currently selling. Address U-6, 
c/o Leather and Shoes, 10 High St., Boston 10, 
Mass. 





and excellent references. 
Give complete details of experience, 
photograph if possible. 


Wanted 
Shoe Factory Superintendent 


Unusual opportunity for a qualified Shoe Factory Superintendent. 
located in the Southwest. Must be experienced in men’s medium to top quality Goodyear 
welts and childs’ and misses’ stitchdown construction. 

Must be capable of assuming full responsibility for production, quality and cost in 
volume operation, attractive salary with bonus arrangement. 
be given the opportunity to acquire equity in business after trial period. This is a real 
opportunity for the right man and no need to apply unless you have satisfactory background 


qualified references in this reply and include 


All replies will be held strictly confidential. 
Address G-5, ¢/o Leather and Shoes, 300 W. Adams St., Chicago 6, Ill. 


New modern Factory 


The right man will, also, 





Blue Splits For Sale 
TRIMMED AND SORTED for weight and 
grade. Large quantities. Steady supply. Tell 
us what you are making and we will furnish 
a suitable selection 


Address G-4 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill 


Sales Agent Wanted 
California 


NATIONALLY KNOWN manufacturer of Nylon 
Mesh for men's, women’s and children's shoes 
(as well as all other shoe fabrics) wants 
agent for California. Please write giving full 
information as to experience, area covered, 
and non-competitive lines currently selling. 
Address U-5, c/o Leather and Shoes, 10 High 
St., Boston 10, Mass. 


TEXAS 
SKIN PROCESSING CO. 
1126 W. Malone Ave. 
San Antonio, Texas 


TANNERS OF 


SHEARLINGS 
MOUTONS 
HAIR ON CALF 
WOOL PULLERS 
PICKLED GOATSKINS 
and SHEEPSKINS 


ORMOND 


Roller-Non Roller 


Steel or Brass Base 
Graceful lines Smooth metal work 
Fine finishes Formed tongues Y 


Gilt Bronze 
Nickel + Gunmetal « 


Colors 


3325 Hudson Ave |} Union City 














MOUTON AND RABBIT FUR TRIMMING 
FOR THE SHOE TRADE 


J. B. TRADING COMPANY, INC. 
236 West 27th St., New York 1, N. Y. 








THE only suc- 

cessful press 

that prepares 

Sole Leather 

for drum Sole 

Leather tan- 

ning, extract- 

WRINGER ing and oiling. 

Also prepares both bark and chrome 

tanned sides and whole hides for 
the skiving and splitting machine. 


Quirin Leather Press Co. 


Olean, New York 











TABER 
TANNERY 
PUMPS 


--. have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 


300 Elm St. (Est. 1859) Buffalo 3, N. ¥Y. 
w-3et 








Brazilian Leathers 
Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 


Sao Paulo, Brazil 


























July 25, 1953 


LEATHER and SHOES 





SPECIAL MACHINERY FOR 
WELTING ¢o' 
RANDS oO 
HEELS 


THOMAS BOSTOCK & SONS 
BROCKTON, MASS. 











Help Wanted 





Cutting Room Foreman 


CUTTING ROOM FOREMAN WANTED. Good 
opportunity for right man. 
Address G-9, 
c/o Leather and Shoes, 
10 High 8t., 
Boston 10, Mass. 


Hide and Skin Damage Expert 


UNUSUAL OPPORTUNITY for man in New 
York City having 25 years or more experience 
in all phases tanning industry. Must be able 
to qualify as expert in evaluating all types of 
damage to hides and skins. Will consider semi- 
retired man. Replies held strictest confidence. 

full resume to G-10, c/o Leather and 


Shoes, 20 Vesey St., New York 7, N. Y. 


Fitting Room Foreman 


FOR WOMEN’S high grade, modern shoe fac- 
tory located in Pennsylvania area. Long record 
of success. Good starting salary, commensur- 
ate with ability, and opportunity for progress. 
Must be able to maintain pleasant labor rela- 
tions and efficiency through proper management. 
Write full details concerning experience and 
family status. All replies in strict confidence. 
Address U-4, c/o Leather and Shoes, 10 High 
St., Boston 10, Mass. 





Die Salesman 


Leading N. E. die manufacturer mfrs. all 
types of shoe dies, desires salesman or repre- 
sentative for New York, Pennsylvania terri- 
tory. Address Box T-15, c/o Leather and 
Shoes, 10 High St., Boston 10, Mass. 





Cutting Room Foreman 


WANTED: Foreman capable of running cutting 
room on women’s shoes. Also with ability to 


instruct. 
Address U-2, 
c/o Leather and Shoes, 
10 High St., 
Boston 10, Mass. 





Situations Wanted 





Shoe Factory Man 


MARRIED MAN, 35, now employed in Sales 
Office of shoe firm, seeks job in factory to gain 
know-how of shoe manufacturing. Reliable, 
hard worker, good education. 

Address G-6, 

c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Il. 
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PUERTO RICO 
(Concluded from Page 36) 


training facilities, plant sites, costs, 
etc. While the Industrial Develop- 
ment Co. was constructing the new 
building, factory personnel was being 
trained by Roland Persh, an experi- 
enced shoe man brought in by the 
government, so that everything would 
be in readiness for full-scale opera- 
tion when Foot Mits was ready to 
start. 

Real strides are being made in 
worker training programs and worker 
productivity in this budding little 
shoe industry. Wages, of course, are 
quite low—around 50 cents an hour 
average at present. This is expected 
to rise with a corresponding rise in 
productivity. Employes work on a 
piece rate, and various incentives are 
used to raise output. In some in- 
stances vitamins are given to workers 
daily, and two rest periods daily. 
Bonuses are given to those reaching 
specified production levels. 

The government-sponsored Indus- 
trial Development Co. has embarked 
on a large-scale program of factory 
construction in an effort to attract 
new industries, It maintains a variety 
of industrial buildings with space 
ranging from 5,000 to 20,000 square 
feet. The buildings may be purchased 
or rented with option to buy. Net 
rental is eight percent of actual cost. 
Or, manufacturers can negotiate the 
construction of special buildings to 
their own specifications. 

However, government officials 
strongly emphasize that its little shoe 
industry composed mainly of Amer- 
ican-sponsored factories is not being 
expanded with a view of competing 
with States-produced shoes. These 
officials state that their main objective 
is to create a wide diversity of indus- 
tries, rather than build up any single 
industry to large size where it would 
represent a competitive force to the 
corresponding industry in the States. 

Officials point out that the only way 
this island, about the size of Con- 
necticut, can become self-supporting 
and not be a drain on the U. S. 
Treasury, is through an_ industrial 
program. 
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NEW 
RESEARCH 
“LABORATORY > 

HELPS BUILD 
BETTER 
THREADS ) 


Laboratory analysis aids and abets manufacturing control by check- 

ing standards. It also checks and records new and improved tech- 

niques so necessary in modern manufacturing. 

To this end the Linen Thread Co., Inc. has increased its laboratory 

staff to man new research facilities just completed. 

These improved facilities, together with skilled craftsmen, superior 
fibre analysis and fine machinery, form a 
combination designed to help you pro- 


duce better with less waste. 


BARBOUR’S THREADS— Sinew « laternational and Thread Lasting Linen Thread 

¢ Backseam ‘“‘Closing’’ Linen - Kantstrand and Pioneer Braided « Nylon «- Red Hand 
e Littleway e Thread Lasting Cotton eShurseam « Supertite « Liberty « Gold Medal 
eQueen ¢ Castle and Passaic « Ready Wound Bobbins for Littleway and 
Goodyear Stitchers 





"consistently among the leaders” 


“PINEDALE” 
a FOOTSAVER 


favorite on the famous 
patented Shortback Last 
of the Julian & Kokenge 
Co., Columbus, Ohio. 








